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[bookmark: _Toc135505704][bookmark: _Toc164416141]OPERATIONAL DEFINITION OF KEY TERMS
COVID-19	Refers to coronavirus disease 2019. It is an infectious disease caused by a novel coronavirus called severe acute respiratory syndrome coronavirus 2 (SARS-CoV-2; formerly called 2019-nCoV). It was initially reported to the WHO on December 31, 2019.
Discourse	Refers to language in use. It involves segments of language that may be bigger or smaller than a single sentence but the adduced meaning is always beyond the sentence.
Discursive practices	Expression of social practice through discourse, i.e., how discourse is involved in the construction of social practice including beliefs, knowledge, norms and values.
Macro structure	It is the topic, the main theme and the gist of each headline.
Media	Refers to various means of communication. For example, television, radio and newspaper.
Metaphor	Is a figure of speech that involves an implied comparison between two unlike things, suggesting a resemblance or analogy. Metaphors are used in discourse to convey complex ideas or emotions by associating them with more familiar or tangible concepts.
Micro structure	These are the lexical and syntactic aspects of the headlines.
Newspaper headline	A title of a newspaper article printed in large letters, especially at the top of the front page.
Pandemic	Epidemic over a whole wide geographical area and affecting a large proportion of the population. In this study, pandemic refers to COVID-19
Virus 	A microorganism that is smaller than a bacterium that cannot grow or reproduce a part from a living cell.
Text 	Any written stretch of discourse, of whatever length, that forms a unified whole. It could be a sentence, paragraph, dialogue or a whole book. In this case, it refers to newspaper headlines.
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[bookmark: _Toc135505705][bookmark: _Toc164416142]ABSTRACT
This thesis explores the discursive construction of the COVID-19 pandemic in Kenya's newspaper headlines. This study was guided by the following objectives: to examine how metaphors were used to discursively construct the COVID-19 pandemic in Kenya's newspaper headlines; to analyze syntactic structures that were used to discursively construct the COVID-19 pandemic in Kenya's newspaper headlines and to examine themes covered to discursively construct the COVID-19 pandemic in Kenya's newspaper headlines. A total of 101 newspaper headlines from The Standard and the Daily Nation, published between March, 2020 to December, 2020 were purposefully sampled using The Top-Down Approach. The Daily Nation contributed 52 headlines and The Standard 49 headlines. The study focused on these two newspapers because they have the widest readership in Kenya.  Data analysis was done using CDA which is both a theory and a method. This study adopted three theoretical perspectives; Van Dijk’s Socio-cognitive Model, Fairclough’s CDA approach and Lakoff and Johnson’s CMT. Van Dijk's approach involves analyzing texts at the micro and macro levels, where the micro level focuses on linguistic items such as metaphors and the macro levels deal with themes. Fairclough's CDA approach was employed because it explicitly demonstrates how syntactic structures are utilized in media discourse to shape and frame social issues. CMT was used since it shows how media texts affect the reader’s cognition. Together, these three theories combine to reveal the media’s role in shaping public perception. Additionally, this theoretical triangulation highlights and exposes ideologies embedded in media discourse. The findings reveal that COVID-19 is discursively constructed using metaphors of war, bondage and death. It is clear from these metaphors that the print media tended to concentrate on the danger posed by the virus heightening the sense of urgency and crisis. Moreover, the newspapers discursively constructed COVID-19 using the following syntactic structures: grammatical process and participant types, nominalization, modes of sentences and modality. These syntactic structures reveal the same discursive trend where, for example, COVID-19 is constructed as an agent capable of creating crises, disrupting lives and even causing death. A few of the syntactic structures, however, give people agency and discursively construct pandemic as conquerable. The themes captured in the headlines logically arise from the linguistic choices made at the syntactic and lexical levels, and therefore, fall within the same frame of constructing the pandemic as a formidable enemy. The study argues that this largely negative discursive construction of COVID-19 has a dual purpose; while it serves as a warning to the populace to take protective measures, it may also lead to pessimism and despondency. This study holds great importance, specifically because it combines perspectives from CDA and CMT. This merging of theories unveils how media language exposes our thinking patterns and beliefs. Moreover, it is hoped this research will contribute to the fields of discourse, communication, and media studies. Furthermore, this analysis has implications for the medical field, as it demonstrates the impact of media discourse on our understanding of diseases and our actions in response to them. 
vi


[bookmark: _Toc135505706][bookmark: _Toc164416143]CHAPTER ONE
[bookmark: _Toc87279019][bookmark: _Toc135505707][bookmark: _Toc164416144]INTRODUCTION
This chapter starts with the background to the study, statement of the problem, general and specific objectives, research questions, justification of the study, significance of the study and scope and limitation of the study.
[bookmark: _Toc77771585][bookmark: _Toc87279020][bookmark: _Toc135505708][bookmark: _Toc164416145]1.1 Background to the study
Throughout human history, there have been several global health crises that have profoundly impacted the world. These pandemics have been devastating, resulting in significant loss of life and leaving a majority of survivors with lasting psychological and physical effects. In every pandemic, language has played a crucial role in raising awareness among the general public, with mass media serving as the primary means of disseminating information. Channels such as radio and television as well as newspapers serve to inform and engage society by highlighting pressing issues. While the digital age has transformed the way people consume news, with online platforms and social media playing a more significant role, newspapers continue to have a substantial impact on language and contribute to its evolution. Newspapers are also both widespread and deeply ingrained within our communities.
The way pandemics are constructed in newspaper headlines remains a pertinent issue for linguists, journalists and researchers. This is seen through pandemics such as Ebola, HIV/AIDS, cancer and swine flu. In their research, Miyawaki, R., Shibata, A., Ishii, K., & Oka, K. (2017) record that newspapers form a common source of cancer-related information for the general public. They went on to say that it is important to consider how cancer is covered in newspapers. It is the choice of language and the way words are weaved that will determine the number of audiences that will understand the information shared. The use of figurative language may block the dissemination of the information to the people. In addition, simple language enhances information understanding among the public.
Tshiswaka, D. I., Whembolua, G. L. S., & Conserve, D. F. (2017) explored the construction of Ebola Virus Disease in newspaper headlines. They claimed that Ebola outbreaks in Sierra Leone, Guinea and Liberia in 2014 led the media to inundate audiences around the world with reports about the disease’s effects (Mercier & Wilson, 2019). The same news stories and reports about the Ebola Virus Disease (EVD) outbreak are also recorded in the Democratic Republic of Congo (DRC) (Miyawaki et al., 2017). The newspaper has performed a key role in the dissemination of the Ebola Virus Disease. Moodley & Lesage (2020) highlight that the DRC has experienced various Ebola Virus Disease outbreaks, all of which originated in different parts of the world and had varying case fatality rates.
HIV/AIDS outbreak is another shocking pandemic in the world. In his research, Kiran (2019) puts HIV/AIDS as a global health problem. From his findings, despite numerous attempts to regulate it, it continues to rise in Pakistan. As such, mass media especially newspapers are considered as one of the most important resources for educating and creating risk awareness about this epidemic. Kiran further argues that the way news is covered has a big impact on how people perceive the seriousness of the problem and the epidemic, for example, insufficient coverage of HIV/AIDS may make people think it is not as bad as it seems. He proposes that media organizations in Pakistan should continue to report HIV/AIDS extensively to keep the public informed about the disease. Mass media thus can act as an instrument to break down the barriers surrounding the disease, and can provide an environment for discussions so that individuals can protect themselves and change their behaviours (Kiran, 2019). Thus, the way the language is used to construct the newspaper headlines on these pandemics remains a key concern. This study, therefore, seeks to examine the discursive construction of the COVID-19 pandemic in Kenya’s newspaper headlines. 
Further, Silas & Odhiambo (2020) assert that the outbreak of the novel Corona virus and COVID-19 started on December 31, 2019, in Wuhan, China. Initially, the outbreak appeared distant to many countries, almost like a mere rumour lacking credibility. Consequently, a significant number of individuals did not perceive it as a serious threat. However, as time progressed, the veracity of the situation became undeniable. The truth revealed itself, dispelling the notion of it being a mere rumour. The impact of the pandemic extended far beyond Wuhan's borders; countries like Italy, South Africa, and the USA were severely affected, resulting in the rapid global spread of the virus.
In his study, Osisanwo (2022) delves into the far-reaching impact of the COVID-19 pandemic. Not only had this global crisis captured the attention of people worldwide, but it had also significantly disrupted numerous activities. The severity of the situation was emphasized when the World Health Organization (2020a) declared COVID-19 a public health emergency of international concern on January 30, 2020. This declaration marked a pivotal moment in acknowledging the gravity of the situation. As the pandemic unfolded, the urgency became even more apparent, with a notable surge in COVID-19 cases recorded on April 19, 2020. This sudden increase highlighted the virus' rapid spread within a remarkably short span. WHO's characterization of COVID-19 as an infectious disease caused by a newly identified novel coronavirus stressed the novelty and seriousness of the threat. Among the identified signs and symptoms, mild to moderate respiratory illnesses were particularly noted. Through Osisanwo's study, it becomes evident that the pandemic's global impact and swift transmission have underscored the critical importance of understanding and mitigating the effects of this novel coronavirus. Based on the report by the World Health Organization and Mission China Joint, there were daily updates on the number of COVID-19 cases, deaths, and suspected cases (WHO, 2020b). In Kenya, the first COVID-19 case was reported on March 13, 2020. 
In addition, the initial disbelief in the reality of the COVID-19 pandemic posed challenges to altering established beliefs and creating awareness about its severity. This scepticism finds its roots in the framework of ideology, which encompasses how individuals structure and rationalize their lives. This notion, as described by Fowler (1991), is a reflection of a group's core social aspects, such as personalities, beliefs, and reactions to opposing viewpoints (Van Dijk, 1998). Ideology, according to Fairclough (1995), involves interpreting the world from a specific vantage point. In the context of the pandemic, diverse ideologies circulated about Africa, predicting grave consequences like high mortality rates, insufficient virus management, and the absence of vaccine development capabilities. These perspectives serve as the basis for the present study, which aims to unveil the predominant discourses and ideological influences shaping the narrative of COVID-19 in both The Standard and Daily Nation newspaper headlines, in Kenya. The study focused on these two newspapers because they have a wider readership and are also perceived to be credible.
[bookmark: _Toc77771586][bookmark: _Toc87279021][bookmark: _Toc135505709]Moreover, COVID-19 has been dubbed one of the world’s biggest killer diseases, in comparison to cancer, HIV/AIDS, Ebola, SARS, swine flu and influenza. Its impact was profound, leading to the closure of schools, implementation of lockdowns in numerous countries, shutdown of government and private organizations, and consequently causing a substantial loss of jobs for many. This situation captured the attention of the media, prompting them to respond actively by providing extensive coverage and reporting on the virus across the globe. As a direct consequence of this heightened media focus, an interesting avenue for research emerged. This study investigates the discursive construction of the COVID-19 pandemic within the headlines of Kenya's newspapers. By examining how the pandemic is framed in this specific context, the study aims to shed light on the intricate interplay between media representation and public perception.
[bookmark: _Toc164416146]1.2 Statement of the problem
[bookmark: _Toc77771587][bookmark: _Toc87279022][bookmark: _Toc135505710]This study examined how the leading newspapers in Kenya, the Daily Nation and The Standard discursively constructed COVID-19 in their headlines between the months of March and December, 2020. Despite the extensive global coverage and interdisciplinary exploration of the COVID-19 pandemic, some serious gaps still persist in understanding its representation. Notably, the prevailing linguistic analyses have predominantly concentrated on the discursive construction of the pandemic within mass media beyond the borders of Kenya. Consequently, the discursive construction of the COVID-19 pandemic within Kenya's newspaper headlines remains largely unexplored yet, Kenya is part of the globe and what happens in the globe affects Kenya. This study thus, aimed at addressing this gap by examining how the COVID-19 pandemic was discursively constructed through the medium of Kenya's newspaper headlines since media is central in shaping public perception.
[bookmark: _Toc164416147]1.3 Objectives
[bookmark: _Toc164416148]1.3.1 General objective
To examine how the COVID-19 pandemic was discursively constructed by Kenya’s newspaper headlines.
[bookmark: _Toc77771589][bookmark: _Toc87279023][bookmark: _Toc135505711][bookmark: _Toc164416149]1.3.2 Specific objectives
1. To examine how metaphors were used to discursively construct the COVID-19 pandemic in Kenya's newspaper headlines.
2. To analyze syntactic structures that were used to discursively construct the COVID-19 pandemic in Kenya's newspaper headlines.
3. To examine themes that were covered to discursively construct the COVID-19 pandemic in Kenya's newspaper headlines.
[bookmark: _Toc77771590][bookmark: _Toc87279024][bookmark: _Toc135505712][bookmark: _Toc77771591][bookmark: _Toc87279025][bookmark: _Toc135505713][bookmark: _Toc164416150]1.4 Research Questions
1. How were metaphors used to discursively construct the COVID-19 pandemic in Kenya's newspaper headlines?
2. How were syntactic structures used to discursively construct the COVID-19 Pandemic in Kenya's newspaper headlines?
3. How were themes expressed to discursively construct the COVID-19 pandemic in Kenya's newspaper headlines?
[bookmark: _Toc164416151]1.5 Justification of the study
[bookmark: _Toc135505714]Numerous studies have been done in the field of discourse analysis about the construction of pandemics in the Kenyan media. In particular, the existing COVID-19 studies have considered the discursive representation of the pandemic in mass media. A study by Ndivo & Kaberia (2020), for instance, focused on televised daily updates, social media posts, and internet memes shared by Kenyans. While forms of mass media such as television and online news platforms also play significant roles in shaping public opinion, studying newspaper headlines provides a focused and specific lens through which to analyze the discursive construction of the COVID-19 pandemic in Kenya. By focusing on newspaper headlines in Kenya, researchers gain a deeper understanding of how the COVID-19 pandemic is discursively constructed within the country's unique social, economic, and political landscapes. This localized perspective facilitates a more detailed analysis of the Kenyan media's impact on public discourse and the way people perceive the pandemic. Thus, this study focuses on the discursive construction of the COVID-19 pandemic in Kenya’s newspaper headlines.
[bookmark: _Toc164416152]1.6 Significance of the study
[bookmark: _Toc77771592][bookmark: _Toc87279026][bookmark: _Toc135505715]This study aims to contribute to the fields of discourse, communication, and media studies. In particular, it will be useful to future researchers undertaking studies in mass media as it will contribute to the existing knowledge of the under-researched areas of discursive construction of pandemics. Furthermore, the analysis has potential benefits for the medical field, as it reveals how media discourse plays a role in shaping our understanding of diseases. Specifically, media discourse influences how we think and act towards diseases.
[bookmark: _Toc164416153]1.7 Assumptions of the study
This study was based on the following assumptions:
1. Metaphors were used to discursively construct the COVID-19 pandemic in Kenya's newspaper headlines.
2. Syntactic structures were used to discursively construct the COVID-19 pandemic in Kenya's newspaper headlines. 
3. Various themes were used to discursively construct the COVID-19 pandemic in Kenya's newspaper headlines. 
[bookmark: _Toc77771593][bookmark: _Toc87279027][bookmark: _Toc135505716][bookmark: _Toc164416154]1.8 The scope and limitation of the study
The study's geographical scope was confined to Kenya, therefore, the research was limited in its scope to analyzing how the COVID-19 pandemic was discursively constructed through metaphors, syntactic structures and themes. The study specifically concentrated on newspaper headlines as they provided a precise perspective for examining the discursive construction of the COVID-19 pandemic in Kenya. Additionally, the research was confined to two prominent Kenyan newspapers, namely the Daily Nation and The Standard, published between March and December 2020, as this period witnessed frequent fluctuations in relation to COVID-19 positive cases.
[bookmark: _Toc164416155]1.9 Chapter Summary	
This chapter serves as an introduction to the study, setting the stage by discussing the historical backdrop of global health crises and the crucial role language plays, particularly through newspapers. It highlights past research on how diseases like cancer, Ebola, and HIV/AIDS have been linguistically represented in media. The chapter also presents the emergence of COVID-19, noting initial scepticism followed by its rapid global spread and classification as a public health emergency by the WHO. In addition, the chapter lays out the statement of the problem which identifies gaps in research, leading to the formulation of objectives and research questions aimed at exploring the use of metaphors, syntactic structures, and themes in constructing COVID-19 discourse. 
Furthermore, the chapter justifies the study's focus on newspaper headlines within the Kenyan context, highlighting the need to understand the country's socio-political landscape and its influence on public discourse. It also underscores the significance of the study in contributing to discourse, communication, and media studies, as well as its potential benefits for the medical field in comprehending how media discourse shapes perceptions of diseases. Assumptions regarding the linguistic construction of COVID-19 coverage in Kenyan newspapers are outlined, along with the study's scope and limitations.
[bookmark: _Toc77771594][bookmark: _Toc87279028][bookmark: _Toc135505717][bookmark: _Toc164416156]
CHAPTER TWO
[bookmark: _Toc77771595][bookmark: _Toc87279029][bookmark: _Toc135505718][bookmark: _Toc164416157]LITERATURE REVIEW
[bookmark: _Toc77771596][bookmark: _Toc87279030][bookmark: _Toc135505719][bookmark: _Toc164416158]2.1 Introduction
This chapter has reviewed literature in the following order: newspaper headlines, construction of pandemics in newspaper headlines and the theoretical framework. Specifically, the study reviews CDA approach as proposed by Van Dijk and Norman Fairclough. Additionally, a review of CMT was also done as outlined by Lakoff and Johnson.
[bookmark: _Toc77771597][bookmark: _Toc87279031][bookmark: _Toc135505720][bookmark: _Toc164416159]2.2 Newspaper headlines
Lamichhane (2017) asserts that newspaper headlines hold immense significance as they not only convey crucial information but also possess the ability to sway individuals. Headlines serve as a reflection of the newspaper's content, acting as an introduction and linking various elements within the publication. They condense the newspaper's information into a concise and captivating form, designed to captivate readers by providing a glimpse into the newspaper's content in an engaging manner. Additionally, headlines are crafted using visually appealing fonts and colours to further enhance their impact. Stovall (2011) aligns with this view, contending that headlines should consist of carefully selected words and be kept brief.
According to Lamichhane (2017), effective headlines perform the dual function of informing and attracting readers. They quickly convey the central news content while also persuading readers to engage further with the article (Praskora, 2009). It can therefore be concluded that newspaper editors strategically and deliberately craft headlines to effectively convey desired information and engage readers. Achieving this goal relies on skillfully weaving language to produce creative and compelling headlines. This research thus, has examined the manner in which the COVID-19 pandemic is represented and communicated in newspaper headlines in Kenya.
Newspaper headlines are not presented in a normal linguistic culture-like format. They are often structured purposely to catch the highlights of the news and articles in a newspaper. Ideally, they are created to emotionally reinforce the interests of the reader as they are the key determinants of whether the information will reach the audience or not. Thus, the way language is meaningfully used and structurally constructed in newspaper headlines greatly influences the reader.
[bookmark: _Toc77771598][bookmark: _Toc87279032][bookmark: _Toc135505721][bookmark: _Toc164416160]2.3 Discursive construction of pandemics using lexical items.
To begin with, the Ebola virus was first identified in 1976. The WHO declared the outbreak a public health emergency of international concern on August 8, 2014. This became an eye-opener for researchers. Balteiro (2017) examined specific examples of metaphors used to explain the Ebola Virus in Scientific American; a magazine dedicated to scientific research and technical advancement. Ten news articles on Ebola were found in the online version of Scientific American, specifically published between November 2014 and February 2016. These articles focused on providing detailed and factual information about the Ebola virus. Their word count was over 15,000. The disease itself, patients or victims, the body and its parts, symptoms and consequences, recovery or healing, knowledge, information and findings, treatment, vaccination and drugs, other preventive measures, and authorities were the ten frames identified. 
The findings envisioned the Ebola Virus as war, a hidden object that moves ferociously within the body, like a road or path, and as light. War, burden, plague, storm and fire are some of the lexical metaphors that were proposed. This study though quite informative, focuses on Ebola Virus Disease only. Further, it is done in America and it only examines examples of metaphors used to construct the Ebola Virus in Scientific American magazine. The current study discussed the use of metaphors, analyzed the syntactic structures and examined COVID-19 themes covered by the media to construct Kenyan identity. 
Similarly, Trčková (2015) analyzed the metaphorical representation of Ebola in hard copies of the New York Times and The New York Daily News using both cognitive metaphor theory and CDA. According to the findings, the most common metaphoric themes in both newspapers were war, aggressive enemy, animate or human beings and a natural disaster. This study is confined to the metaphorical representation of Ebola in hard copies of The New York Times and The New York, and it does not address the syntactic and thematic features examined in the two newspapers. This thus, remains to be a major concern to linguists. This current study, however, breaks this precedent by focusing on lexical items such as metaphors, syntactic structures and the themes covered to discursively construct the COVID-19 pandemic in Kenya’s Daily Nation and The Standard newspaper headlines. 
Moreover, in November 2002, the Southern Province of Guangdong in China was severely infested by a "strange contagious disease" called severe acute respiratory syndrome (SARS), that claimed many lives in that region. This infectious disease was reported to have also infested Vietnam, Singapore, Hong Kong, Canada and Taiwan. As a result, on 15th March, 2003, (WHO) declared SARS as a "World Health Threat.” It is from this that the researchers and the linguists took an interest in the dissemination of the information about the SARS to the public. As a result, Ophir (2019) examined the construction of SARS in English Newspapers in Malaysia (New Strait Times) and the United Kingdom (The Times), with the idea of comparing the two newspapers on the representation of SARS concerning their readers. From a corpus-based approach that was used to compare the attitudes of the two newspapers, the findings revealed that there were different messages from the two different countries that were posted to the public. It is noted that the Malaysian press played a very commendable task of encouraging the people by uniting them and sensitizing them about SARS by using phrases and terminologies such as "must fight SARS," "let's fight SARS." Even though this study was done in Malaysia, it is very informative to the current study since it is dealing with a pandemic. The study adopted a corpus-based approach that was used to compare the attitudes of the two newspapers (New Strait Times and The Times) while the current study applied Van Dijk’s Socio-cognitive Model, Fairclough’s CDA Approach and Lakoff and Johnson’s CMT in data analysis.
The naming strategies and conceptual metaphors of SARS were studied in the newspapers The Liberty Times (The United States), The United Daily News (Taiwan) and People's Daily News (China) by Chiang & Duann (2007), as well as Nor & Zulcafli (2020). According to the reports, the disease was conceived as war, disaster and natural disaster. The study concluded that the newspapers’ usage of metaphors is influenced by their political agendas and underlying ideologies. A similar study was conducted by Ophir (2019) on the representation of SARS as a disease metaphor. From March 2003 to the end of July 2003, the study focused on the framing of the SARS epidemic in the five main national newspapers in the United Kingdom, namely The Daily Mail, The Daily Telegraph, The Guardian, The Mirror and The Sun. The results unveil that SARS is commonly perceived as a killer metaphor such as "killer virus," "killer plague" or "deadly bug," rather than a WAR metaphor. Further, the ‘struggle metaphor’ was found to be widespread, as it was used to describe the human and economic effects of SARS. The two studies carried out by Ching and Duann (2007) and Ophir (2019) are geared towards the naming strategies and conceptual metaphors unlike the current study that discussed the use of metaphors, analyzed the syntactic structures and examined the themes covered to construct the COVID-19 pandemic in Kenya’s Daily Nation and The Standard newspaper headlines.
COVID-19, a novel global pandemic, is significantly affecting the world. Extensive research has been conducted on this subject with a major focus on the medical field. However, there is a growing body of research that examines the linguistic aspects of COVID-19. In their study, Nor & Zulcafli (2020) confirmed that Katermina and Yachenko (2020) analyzed linguistic phenomena related to the COVID-19 pandemic in mass media texts. Their goal was to investigate whether mass media shapes, reproduces, and transmits specific values concerning the COVID-19 virus and the associated "disease." Their research employed a corpus-driven approach, examining news reports about COVID-19 in Malaysian online newspapers. The findings revealed that COVID-19 is frequently portrayed in the media in various ways, as demonstrated by Katermina and Yachenko (2020). These portrayals include conceptualizing the virus as a war through the use of specific terms and war-related imagery in the same context, such as "a front line," "a campaign," "a weapon," "battlefield conditions," and "wartime-like emergence measures." Additionally, negative associations were made, such as "the blow from the virus on public services," "the costs of COVID," and "the scars of COVID-19." Consequently, the researchers concluded that the COVID-19 pandemic has significantly impacted culture and language. This conclusion forms the basis for the present study, which focuses on analyzing the way the pandemic is portrayed in newspaper headlines in Kenya, specifically looking at how the discourse around it is constructed.
This study is insightful to the current study as it was also focused on the COVID-19 pandemic. As noted earlier, even though numerous studies on COVID-19 have been done, there are very few studies on how COVID-19 is discursively constructed by the newspaper headlines. To bridge this gap, the current study was done in Kenya. In this respect, the study sought to discuss the use of metaphors, analyze the syntactic structures and examine the themes covered to construct the COVID-19 pandemic in the Daily Nation and The Standard newspaper headlines. 
Sasala et al. (2022) utilized Conceptual Integrated Theory (CIT) to investigate how vital relationships contributed to the metaphors surrounding the COVID-19 pandemic in Lukabaras. The results of their study revealed that the metaphors used in Lukabaras included analogies such as "COVID no mundu" (COVID IS A PERSON), "COVID no munyama" (COVID IS AN ANIMAL), and "COVID ne shindu" (COVID IS AN OBJECT). These metaphors predominantly relied on concrete elements like people, animals, and objects. Moreover, the comparisons made between these source elements and COVID-19 were influenced by negativity. For example, the metaphor "an enemy" reflects the negative perception associated with someone being considered an enemy. Consequently, the pandemic was conceptualized as a person whose presence engendered insecurity or danger. This study's relevance to the current research lies in its ability to provide insights into how metaphors are employed to represent the COVID-19 pandemic. It also exemplifies how cultural perspectives shape the understanding of abstract concepts by utilizing conceptual mappings to elucidate the experiences of individuals with COVID-19. However, it is important to note that this study exclusively focuses on the metaphors of the COVID-19 pandemic in Lukabaras, a Bantu language spoken in western Kenya. In contrast, the present study investigates the metaphors that were used in the discursive construction of the COVID-19 pandemic in Kenyan newspaper headlines using CMT and CDA theory.
In their study, Moinani & Barasa (2021) examined how the word choices of government officials influence public attitudes and behaviour towards the COVID-19 pandemic. They highlighted language's power in shaping societal perceptions and behaviours, revealing that officials framing the pandemic as a war with threatening language fostered mistrust and resentment among the public. The study utilized the CDA framework and focused on lexical choices. This study’s relevance to the current investigation is its alignment in focusing on language's role in shaping perceptions, but with an expansion into various media sources. Moinani & Barasa’s study has limited its focus on government language without considering broader societal influences and its omission of written media analysis. This study bridges these gaps by exploring additional media, specifically newspaper headlines, for a more comprehensive understanding of COVID-19's construction and implications.
Similarly, Habwe & Ndung’u (2020) analyzed how war metaphors were utilized in President Uhuru's speeches regarding COVID-19 in Kenya in 2020. They assert that war metaphors were the predominant choice in these speeches. The study was guided by Lakoff & Johnson's (2003) Conceptual Metaphor Theory (CMT). According to their findings, the war metaphors were employed to issue warnings, provide cautionary messages, disseminate information, offer encouragement, rally support, and reassure the Kenyan people that the government was effectively managing the situation. The study also discovered that these metaphors were used to instill hope and simplify information related to COVID-19 management in Kenya. This research is significant for the present study because it aligns with the utilization of CMT to comprehend metaphors, which is also a crucial theory in analyzing the construction of COVID-19 discourse through metaphors. However, unlike the current study where part of it focuses on metaphors broadly in newspaper headlines, this particular study focuses exclusively on war metaphors in presidential speeches.
[bookmark: _Toc164416161]2.4 Syntactic structures and discursive construction of pandemics
Syntactic structures are fundamental to understanding language and how we communicate. Several scholars have explored this aspect of language through their research. Halliday and Mathiessen (2004) describe the role of syntax in Systemic Functional Linguistics (SFL), a framework that views language as a social semiotic system. They argue that syntax is an essential component of SFL, as it provides a means of representing the relationship between participants, processes, and circumstances in a clause. They also propose that the structure of a clause is determined by the function it serves in a text, and that the grammatical choices made in constructing a clause reflect the writer's intentions and attitudes towards the subject matter. 
Halliday (2014) further builds on his earlier work on SFL, proposing that language is a resource for meaning-making and that syntax is a key element of this resource. He argues that syntax plays a role in construing the experience of reality, and that the structure of a sentence reflects the speaker's perspective on the world. He also proposes that the grammar of a language reflects the social context in which it is used. Halliday and Mathiessen’s studies are important to the current study as they focus on how language functions to create meaning in context. Additionally, SFL allows the researcher to uncover the underlying ideologies, power dynamics and social values embedded in pandemic-related discourse facilitating a deeper understanding of its impact on individuals and society. 
Givón (2001) on the other hand takes a cognitive approach to syntax, emphasizing the role of language in human cognition. He argues that the structure of a sentence is determined by the conceptual structure underlying the utterance, and that the meaning of a sentence is derived from its syntactic structure. He also proposes that the syntax of a language reflects its speakers' cognitive and communicative needs, as well as their cultural and social context. Givón’s idea is relevant in the current study as it informs the way individuals structure their utterances about COVID-19 reflects their conceptualizations of the virus, its effects and appropriate responses.
In addition, Tareen et al. (2021) investigate the ideological shaping of COVID-19 related headlines within selected Pakistani newspapers. The study employs qualitative methodology, focusing on English-language newspapers, Dawn and The News, gathered through purposive sampling. Applying Van Dijk’s (2009) Socio-cognitive Approach, the study reveals that these headlines manipulate perceptions of the pandemic by emphasizing the authority of news sources. At the syntactic level, passivization and nominalization establish news outlets as authoritative and capable of influencing readers' views and actions.
Doukha & Mansouri (2021), on their part, examined how the online press influenced public opinions during the 2016 United Kingdom (UK) referendum on European Union membership. Their study centred on micro-level analysis to uncover implicit ideologies within newspaper discourse. They used Fairclough's CDA model to examine linguistic elements like vocabulary and grammar. The study found that the use of pronouns like "you" and "we" were linked to power dynamics and solidarity. The inclusive "we" was particularly contentious in editorials, where it was used to represent the editor, readers, and all British citizens. This construction of "we" conveyed editorial authority over readers.
Again, Nguyễn Thị Hạ & Lưu Quý (2019) study on English Electronic news reports about environmental sustainability highlighted the presence of relational modality expressed through modal auxiliary verbs, modal adjectives, if-clauses, quasi-modal verbs, and modal lexical verbs. Notably, the use of "must" for strong obligation and "should" for dynamic necessity was observed. The study emphasized how “if-clauses” allow speakers to hedge their commitment to events or truth. Moreover, modal verbs like "can," "could," "will," and "would" were found to convey expressive modality. The research concluded that understanding linguistic features in news reports offers insights into the interplay of ideology, power, and journalistic language use.
Furthermore, Quirk et al. (1985) provide a comprehensive overview of English grammar, focusing on both descriptive and prescriptive aspects of syntax. They describe the structure of a sentence in terms of its constituent elements, such as subjects, verbs, and objects, and provide a detailed analysis of the various types of clauses and phrases found in English. They also discuss issues related to sentence structure, such as word order and coordination, and provide examples of how these structures are used in different contexts. This study forms the groundwork for the current study in analyzing the syntactic structures used to discursively construct the COVID-19 pandemic in Kenya’s newspaper headlines.
Thus, these studies show that functional approaches to syntax are crucial in the current study because they not only demonstrate how syntactic structures employed by newspapers help to discursively construct other social phenomena, but also the COVID-19 pandemic.
[bookmark: _Toc164416162]2.5 Thematic representation of pandemics
Tshiswaka et al. (2017) used thematic analysis to justify the construction of Ebola epidemic narrative in a corpus that was constituted by both online and offline news articles from the mainstream Congolese print media which were published between 26th August to 31st October, 2014. From the findings, three themes emerged which were evident in the selected articles, namely, that the general public was portrayed as a potential victim, while public institutions were portrayed as heroes or warriors battling the EVD. This study was done in the Democratic Republic of Congo on Ebola disease and employed Thematic Analysis theory. In contrast, the current study is on the discursive construction of the COVID-19 pandemic in Kenya and it employed CDA theory by Van Dijk (1993). The findings of this study were highly valuable to the current research, as it focused on the themes covered in the construction of COVID-19 in Kenya's newspaper headlines.
Further, Nor & Zulcafli's (2020) research used 700 newspaper articles in Spain to explore the collective image of the 2014 Ebola outbreak. The objective was to understand how people integrate this pandemic into their everyday thinking. The study placed a strong emphasis on portraying Ebola as a disease originating in Africa, causing fear and posing a global threat. It also highlighted an excessive focus on anger and assigning blame. The findings show that the people blamed the political leaders and the media for their inability to manage the crisis hence the theme of politics (Nor & Zulcafli, 2020). This study was relevant to the current study because it was dealing with a pandemic. However, it was done in Spain while this study was done in Kenya. Unlike this study that is done on Ebola, the present research focused on the COVID-19 pandemic. 
In addition, Feijen (2016) used a Corpus Linguistics approach to test Dutch tweets about the Ebola virus, intending to compare how Dutch people interpret the Ebola virus to the message circulated in the Dutch media. Throughout the report, Feijen points out that Ebola disease was commonly listed alongside other diseases such as gonorrhea, leprosy, herpes, bubonic plague and MERS, in the sample of the top 100 collocates. The study revealed that Dutch people had distinct perspectives regarding the Ebola disease, which differed from the newspaper representations which were subjective on some topics. The study was conducted specifically on Twitter media. However, the current study was done on newspaper headlines of the Daily Nation and The Standard newspapers.
Moreover, Joye (2010) investigates the production of two Belgian television reports on the SARS outbreak using a case-based method. The CDA theory of Fairclough (1992) was used to examine the relationship between discourse and social, and cultural phenomena. Through the findings, four discursive topics were revealed, that is, period of medical silence, SARS as emergency news, three days of ecstatic news and SARS as adventure news. The results also revealed that SARS news coverage not only constructs, but also retains the sociocultural distinction between “us” and "them." The current study sought to examine the construction of the COVID-19 pandemic based on qualitative discourse analysis research design, unlike this study that applies a case-based method on the outbreak of SARS. This study acknowledges the significance of the research conducted, as it is grounded in the crucial CDA theory adopted in the current study.
The Middle East Respiratory Syndrome (MERS) is also the third pandemic and a viral respiratory disease that was first reported in Saudi Arabia in 2012. Choi et al. (2017) and Do et al. (2016) investigated how social media influenced people's risk perceptions during the MERS outbreak in South Korea, as well as the impact of individuals' information processing mode and self-efficacy on the relationship between social media and risk perception. Negative themes like anxiety, fear, uncertainty, risk and suspicion were identified in the research findings. This study focuses on the MERS-COV outbreak in South Korea. The current study, however, discusses the COVID-19 pandemic as constructed in Kenya’s newspaper headlines.
Lastly, Ndivo & Kaberia (2020) examined the impoliteness strategies present in the utterances made by President Uhuru Kenyatta and Health Cabinet Secretary Mutahi Kagwe during their daily updates on the COVID-19 pandemic. Applying CDA, the researchers investigated the nonverbal aspects of communication used by both individuals and found that their language appeared confrontational and coercive towards the intended audience of these updates. Furthermore, the findings indicated that both the president and the health cabinet secretary portrayed COVID-19 patients as voluntary carriers of the virus, resulting in the theme of stigmatization and victimization of COVID-19 survivors as the perlocutionary effect of their utterances. This study is relevant to the present research as it explores the linguistic elements employed in the construction of COVID-19. While the current study focused on analyzing newspaper headlines, the data in this previous study was purposefully selected from televised daily updates, social media posts, and internet memes shared by Kenyans.
[bookmark: _Toc77771599][bookmark: _Toc87279033][bookmark: _Toc135505722][bookmark: _Toc164416163]2.6 Theoretical framework
The analysis in this study utilized the theoretical framework of Critical Discourse Analysis (CDA) proposed by Van Dijk (1993) and Fairclough (2013). Additionally, the analysis incorporated the principles of Conceptual Metaphor Theory (CMT) as outlined by Lakoff & Johnson (2003). Employing CDA by Van Dijk and Fairclough, and CMT by Lakoff and Johnson was necessary to provide a comprehensive and critical analysis of the discursive construction of the COVID-19 pandemic in Kenya's newspaper headlines. Further, the fusion of these theories allowed researchers to uncover underlying power dynamics, ideological biases, and cognitive mechanisms at play in the representation and framing of the pandemic.
[bookmark: _Toc77771600][bookmark: _Toc87279034][bookmark: _Toc135505723][bookmark: _Toc164416164] 2.6.1 Critical Discourse Analysis
[bookmark: _Toc135505724]CDA is an approach that focuses on analyzing language to unveil hidden meanings, power dynamics, and social constructs within texts (Fairclough, 1992). CDA aims to understand the multidimensional and flexible nature of meaning, acknowledging that meaning is not solely constructed but also influenced by social contexts. This approach seeks to bring about change in social reality, particularly in oppressive or dehumanizing situations. Van Dijk (1993) defines CDA as a tool to explore textual elements at both micro and macro linguistic levels. It examines not only explicit content but also what remains unsaid or concealed within discourse.
At the micro level, Van Dijk’s (2009) Socio-cognitive Model emphasizes the importance of lexical items and syntactic structures in language comprehension and production. He examines how choices in words and sentence structures influence the way people understand and construct meaning (Van Dijk, 2008). This micro-level analysis involves looking at how sentences are structured, what is topicalized, and agent-patient relationships in discourse. 
Van Dijk’s macro level of analysis examines thematic structures. The concept of themes in a discourse is systematized and made clear using macro structures. The gist or essential details of a discourse are exemplified by such themes (the global meaning of a discourse). This means that macro constructs are semantic objects in discourse. Using a variety of linguistic and cognitive rules and techniques, language users can deduce the semantic macrostructures of a text (Van Dijk, 1998). Generalization, deletion and construction are some of the principles that apply. Generalization is the first macro rule, which is one of the primary macro rules that involves the replacement of similar minor topics with a superordinate concept. A second important macro-rule is deletion, which involves removing information from insignificant and irrelevant statements. Construction is a third macro rule that results from the first two rules and leads to the construction of a new macro proposition (Van Dijk, 1998).
Van Dijk's (2009) model emphasizes the reciprocal relationship between micro and macro levels. Micro-level actions and attitudes are influenced by broader social structures at the macro level, and the macro level is shaped by aggregated micro-level interactions. This interdependence highlights the complex connection between individual experiences and societal norms. Individuals are both products of their social context and contributors to shaping it.
Van Dijk's (2008) unique contribution lies in the notion that those who control discourse indirectly manipulate thoughts and actions. Since actions are influenced by thoughts, controlling discourse amounts to controlling minds and, consequently, actions. This is particularly relevant to this study where the media controls discourse, affecting the topics addressed and shaping public thinking. At the micro level, the media also controls expression through word choices and sentence structures, illustrating the distinctive aspect of Van Dijk's CDA theory.
Fairclough (2013) further demonstrates the ideological significance of syntactic structures by emphasizing how language is not merely a neutral communication tool but a vehicle for conveying power and ideology. He argues that the syntax of a text, including the arrangement of words, clauses, and sentences, can be manipulated to privilege certain perspectives, social hierarchies and ideologies. Through the analysis of syntactic structures, Fairclough reveals how discourse can shape and reinforce dominant ideologies, often perpetuating inequalities and maintaining the status quo. By examining the organization of language in texts, he highlights the subtle ways in which ideology is embedded in discourse, influencing how individuals perceive and interact with the world around them.
CDA theory is therefore helpful to this study as it is used to discuss the lexical items, syntactic structures, and themes covered in the discursive construction of the COVID-19 pandemic in Kenya's newspaper headlines. The micro-level was employed for the analysis of lexical items and syntactic structures, while the macro-level analysis was adopted to examine the themes covered in the discursive construction of the COVID-19 pandemic in Kenya's newspaper headlines.
[bookmark: _Toc164416165]2.6.2 Conceptual Metaphor Theory (CMT)
According to Lakoff & Johnson (2003), metaphors are “pervasive in everyday life; not just in language but in thought and action.” This therefore means that metaphors, contrary to what most people believe, are not just devices for poetic imagination and rhetorical flourish. They further note that, humans’ ordinary conceptual system is fundamentally metaphorical in nature. It is through language that our conceptual systems become evident or manifested. The two propose that since our conceptual system is largely metaphorical, then our thinking, our experiences and our actions are a matter of metaphor. This is evident in this study as it partly focuses on the metaphorical representation of the COVID-19 pandemic in Kenya’s newspaper headlines.
Lakoff and Johnson give several examples of what it means for metaphorical concepts to structure our experiences, our thoughts and our actions. They say “the essence of metaphor is understanding and experiencing one kind of thing in terms of another.” Lakoff illustrates this using several metaphors reflected in our everyday language e.g., argument is war, time is money, etc. In the case of “time is money,” we have the concept of ‘time’ and then the conceptual metaphor is “time is money.” 
They note that in contemporary English, time can be conceptualized as money in some of the following ways: “how do you spend your time these days?” “the flat tyre cost me an hour.” “I have invested a lot of time in her.” “you need to budget your time.” “You do not use your time profitably.” Lakoff and Johnson note that this conceptualization has arisen in modern industrialized societies. We, therefore, act as if time is a valuable commodity since it has become customary to pay people by the hour, week or year; we have hourly wages, yearly budgets, etc. We thus, act as if time is a valuable commodity or a limited resource, and see it as something that can be spent, budgeted, invested, saved and time is money! Time is a limited resource. These words are metaphorical since we are using our everyday experiences with money, limited resources, and valuable resources to conceptualize time. To be able to interpret metaphors, you should be able to perceive the semantic mapping from the source to the target domain, for instance, “time is being mapped on the domain of money.” Time is conceptualized in terms of money. Within the (CMT), a metaphor like “time is money” is represented as image schemata with the notion of money relating to the schema of commodity. With the current study, COVID-19 is seen as a war, dangerous animal, death and bondage. 
[bookmark: _Toc77771601][bookmark: _Toc87279035][bookmark: _Toc135505725]Importantly, Lakoff and associates note that the systematicity that allows us to understand metaphors, for example, comprehending time in terms of money, tends to hide other aspects of the concept. In other words, we see the concept in only one way. Other aspects that are inconsistent with the metaphor are hidden. To conceptualize politics as war, is to hide other aspects of politics such as the exchange of ideas and freedom of expression. CMT is important in this study because it gives important insights into how newspapers deploy metaphors in their headlines to conceptualize and construct COVID-19.
Lakoff and Johnson conclude that metaphors are not just linguistic devices, but they reflect how people think and conceptualize abstract concepts using more concrete ones. In this theory, they proposed that people often understand and experience one concept in terms of another, which leads to the use of metaphors in language. Therefore, applying this theory to the study of the discursive construction of the COVID-19 pandemic in Kenyan newspaper headlines helps to uncover the underlying cognitive and linguistic mechanisms through which the pandemic is understood, interpreted, and communicated in the local context.
[bookmark: _Toc164416166]2.7 Chapter Summary
The chapter has looked into various aspects concerning the discursive construction of pandemics in newspaper headlines. It begins by examining the importance and characteristics of newspaper headlines, highlighting their role in conveying information and engaging readers. The chapter then explores the discursive construction of lexical items, particularly focusing on the metaphors used to frame pandemics such as Ebola, SARS, MERS, and COVID-19. Various studies are cited, emphasizing how metaphors influence public perception and understanding of these diseases.
Furthermore, the chapter discusses the construction of syntactic structures in language, drawing upon scholars such as Halliday, Givón and Quirk. It emphasizes the significance of syntax in conveying meaning and shaping discourse in the context of systemic functional linguistics and cognitive approaches to language.
The themes used to represent pandemics in discourse are also examined, with studies exploring how media narratives portray diseases such as Ebola and COVID-19. Themes such as victimization, blame, fear, and politics emerge as prominent in these narratives, reflecting societal attitudes and concerns.
Finally, the chapter outlines the theoretical framework employed in the analysis, primarily CDA and CMT. CDA is utilized to unveil hidden meanings and power dynamics within texts while CMT sheds light on how metaphors shape cognitive and linguistic understanding of abstract concepts like pandemics.


[bookmark: _Toc164416167]CHAPTER THREE
[bookmark: _Toc77771602][bookmark: _Toc87279036][bookmark: _Toc135505726][bookmark: _Toc164416168]METHODOLOGY OF THE STUDY
[bookmark: _Toc77771603][bookmark: _Toc87279037][bookmark: _Toc135505727][bookmark: _Toc164416169]3.1 Introduction
This section explains the research design, location of the study, target population, sampling procedures, research instruments, pilot study, validity, reliability, data collection methodologies and ethical consideration issues.
[bookmark: _Toc77771604][bookmark: _Toc87279038][bookmark: _Toc135505728][bookmark: _Toc164416170]3.2 Research Design
[bookmark: _Toc77771605][bookmark: _Toc87279039][bookmark: _Toc135505729]A research design, according to Cresswell (2014), is the pattern that the research aims to adopt in terms of the planned strategy for conducting the research. This study used a qualitative discourse analysis research design. Qualitative discourse analysis research design, as described by Mautner (2008) involves examining and interpreting language and communication practices to understand social phenomena, power relations, and social change. It is a research approach that focuses on the analysis of naturally occurring spoken or written language, with an emphasis on the social, cultural, and political contexts in which communication takes place. This research design is essential in this study because it helps uncover the discursive strategies employed in the construction of COVID-19 in Kenya's newspaper headlines. 
[bookmark: _Toc164416171]3.3 Location of the study
The study was conducted in Kenya since it is a developing country with its own unique socio-economic, political, and cultural context. Studying how the pandemic was discursively constructed in Kenyan newspaper headlines thus provides a perspective on how a nation with specific challenges and priorities responded to and understood the crisis. Similarly, findings from the study in Kenya's newspapers can potentially have implications for media studies in other countries and regions. The patterns observed in Kenya's media might resonate with similar trends in other developing nations or provide insights into the broader global discourse surrounding the pandemic. In addition, the corpus for this study was drawn from the Daily Nation and The Standard newspaper headlines published from March 2020 to December 2020. 
[bookmark: _Toc77771606][bookmark: _Toc87279040][bookmark: _Toc135505730][bookmark: _Toc164416172]3.4 Target Population
This study views the population as “the universe of possible texts” (Titscher et al.; 2000:33, as cited by Mautner (2008)). Therefore, the target population for this study focused on all the Kenya’s newspaper headlines on the COVID-19 pandemic. The reason for choosing this target population is to secure a group of newspapers to enable the researcher to gain information about the population. Concentrating on COVID-19 headlines is crucial as they have a significant impact on how the public perceives and acts about the pandemic. Headlines possess the power to shape people's thoughts and subsequent behaviour regarding this matter (Van Dik, 2008).
Furthermore, headlines act as the initial point of contact between individuals and news articles, playing a vital role in grabbing attention and influencing public perception (Lamichhane, 2017). The study specifically examined newspaper headlines due to the widespread presence of COVID-19-related headlines in newspapers, indicating a high level of public interest and concern. 
[bookmark: _Toc77771607][bookmark: _Toc87279041][bookmark: _Toc135505731][bookmark: _Toc164416173]3.5 Sampling 
This study employed the Top-Down Approach of sampling texts as recommended by Mautner (2008). In the first stage, this approach started with all the Kenyan newspapers with COVID-19 headlines and progressively narrowed down to the Daily Nation and The Standard newspapers, in the second stage. These two newspapers were chosen because they have a wide readership. This is according to the Media Council of Kenya (MCK) (2022) survey report on the Status of the Media in Kenya. This has been echoed by GeoPoll’s Media Measurement Services survey report in Kenya. According to the results, the Daily Nation is the most widely read newspaper with 70% of readers, followed by The Standard with 17%. The Business Daily and The Star tied for third position with 4% readership followed by The Taifa Leo at 3%. With 1% of the readership, The People’s Daily came in fourth. At 0.5%, Mwanaspoti, Citizen Weekly, and Kenya Times were listed as the least read newspapers (GeoPoll, 2022). 
In the third stage, both The Standard and Daily Nation newspaper headlines bearing COVID-19-related information, and published between March 2020 to December 2020, were purposively selected. The study was confined to this period because it represents a critical timeframe when COVID-19 was declared a pandemic by the World Health Organization (2020b) and had a significant impact globally. Examining newspaper headlines during this timeframe shed light on how the pandemic was initially perceived, understood, and communicated in Kenya. In addition, during this timeframe, there were initial and subsequent surges in COVID-19 cases, with ongoing fluctuations in the number of confirmed positive cases.
In the fourth and the last stage, the study examined a total of 101 newspaper headlines bearing COVID-19 related information, specifically 52 headlines from The Standard and 49 headlines from the Daily Nation. This sample size was determined by selecting all the headlines with COVID-19 related information published during the ten months from March to December 2020. By including all the headlines with COVID-19 related information, the researcher ensured that there was a comprehensive and representative range of discourses surrounding the pandemic in Kenya's newspaper headlines during that period. The selection of the sample size was then guided by the Top-Down Approach. This approach enabled the researcher to thoroughly analyze and comprehend the discursive construction of COVID-19 as portrayed in the headlines. The sampling procedure is presented in Figure 3.1.
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[bookmark: _Ref140319805][bookmark: _Toc140336877][bookmark: _Toc77771608][bookmark: _Toc87279042][bookmark: _Toc135505732]Figure 3.1: Progressive sampling for COVID-19 Headlines in Kenyan Newspapers (Source: Adapted from Mautner (2008))
[bookmark: _Toc164416174]3.6 Research instruments
The primary tools for data collection were observation checklists, notebooks for note-taking and Metaphor Identification Procedure by Praglejazz Group (2007). The researcher's focus was on comprehensively analyzing the discursive construction of the COVID-19 pandemic in Kenya through newspaper headlines. To achieve this, the researcher designed observation checklists to methodically capture specific details from the headlines pertaining to the pandemic. These checklists served as a mechanism for singling out headlines containing COVID-19 related information. During the examination of newspaper headlines, the researcher employed observation checklists to systematically mark relevant categories or variables based on distinct attributes present in each headline. This methodological approach not only facilitated structured data collection but also promoted a consistent and well-organized framework for subsequent analysis. 
Similarly, the researcher used a notebook to make detailed notes while reviewing the newspaper headlines. The purpose of the notebook was to document qualitative information, such as significant quotes, interesting patterns, unique discursive strategies, or any other observations deemed relevant to the research topic. The notes in the notebook provided a comprehensive account of the researcher's interpretations, insights, and reflections on the discursive construction of the COVID-19 pandemic in Kenya's newspaper headlines. Therefore, combining the use of observation checklists and a notebook for note-making, the researcher collected both quantitative and qualitative data. The checklists helped to quantify and categorize specific aspects of the newspaper headlines, while the notebook facilitated the capture of more nuanced and contextual information. 
In addition, the MIP was used in the first objective because it provides a structured approach to systematically identify metaphors within texts, ensuring clarity and consistency in the process. Syntactic structures were also identified using Fairclough’s framework while COVID-19 themes were identified based on Van Dijk’s Socio-cognitive Model.
[bookmark: _Toc87279043][bookmark: _Toc135505733][bookmark: _Toc164416175]3.7 Pilot study
Pretesting of the data collection was carried out before the start of the study. Pretesting is used to verify the correctness, clarity and applicability of research instruments, as well as to ensure their validity and reliability. The pilot study was conducted in both the Daily Nation and The Standard newspapers two weeks of the month of March before the real data collection. The following steps were employed:
a) Sample Selection: A top-down sampling technique was used to select a representative sample of the Daily Nation and The Standard newspapers for the pilot study.
b) Data Collection: The pilot study employed a systematic approach to data collection. The researcher collected ten newspaper headlines from the two newspapers during the month of March. The headlines were documented and stored for further analysis.
c) Data Analysis: Van Dijk’s (1993) CDA model of analysis was adopted for the pilot study. The researcher read and analyzed the collected headlines to identify micro and macro levels of analysis. The analysis involved identifying the lexical items, syntactic structures and themes that discursively construct COVID-19.
d) Initial Findings: The pilot study yielded preliminary insights into the discursive construction of the COVID-19 pandemic in Kenya's newspaper headlines. At the macro level, it revealed dominant themes such as bondage, economy and education. The analysis also identified metaphors and syntactic structures such as modality and nominalization, which form part of Van Dijk’s micro level.
e) Limitations and Refinements: The pilot study identified some limitations, including the small sample size and the need for a more comprehensive analysis of the data. The researcher acknowledged the need to refine the data collection process, expand the sample size, and enhance the analytical framework for the full-scale study.
f) Implications for the Full Study: Based on the insights gained from the pilot study, the researcher was able to refine the research design, methodology, and data collection process for the full-scale study. The preliminary findings informed the development of research questions, hypotheses, and analytical frameworks to explore the discursive construction of the COVID-19 pandemic in Kenya's newspaper headlines more comprehensively.
[bookmark: _Toc87279044][bookmark: _Toc135505734][bookmark: _Toc164416176]3.8 Validity and reliability
[bookmark: _Toc87279045][bookmark: _Toc135505735][bookmark: _Toc164416177]3.8.1 The validity
[bookmark: _Toc87279046][bookmark: _Toc135505736]To determine whether the research truly measures that which it was intended to measure, this study employed the technique of triangulation. Triangulation, as described by Wodak et al. (2009), involves approaching discursive phenomena from multiple methodological and theoretical viewpoints derived from diverse disciplines. To achieve triangulation in this study, three theories were utilized, namely Van Dijk's CDA and Fairclough's CDA, as well as Lakoff's and Johnson's CMT. By employing these three theories, the study enhanced the validity and credibility of its findings, as it examined the same data from various perspectives.
[bookmark: _Toc164416178]3.8.2 Reliability
[bookmark: _Toc77771609][bookmark: _Toc87279047][bookmark: _Toc135505737]Reliability in qualitative research refers to the consistency, dependability, and stability of the findings and interpretations obtained from the research process (Cresswell, 2014). In qualitative research, the question of reliability pertains to the trustworthiness, interpretation, and representation of the participants' narratives. To determine the research reliability, the information gathered during the preliminary phase and examined through the analytical methods of Van Dijk and Fairclough's CDA, as well as Lakoff and Johnson's CMT, demonstrated consistency with the data acquired in the main data collection phase. Furthermore, the analysis conducted with these theories yielded congruent results. This established confidence in the truth of the findings based on criteria such as credibility, transferability, dependability, and confirmability of the discursive construction of COVID-19 in Kenya’s newspaper headlines. 
[bookmark: _Toc164416179]3.9 Data collection procedures
This study employed a step-by-step approach to collect data on the headlines from two newspapers, namely The Standard and the Daily Nation. The steps involved in this process were as follows: 
[bookmark: _Toc164416180]3.9.1 Data collection procedure for objective one
The data from the two newspaper headlines were collected using the Metaphor Identification Procedure.
3.9.1.1 Metaphor Identification Procedure (MIP)
The headlines were selected using the MIP (Pragglejazz Group, 2007). Metaphors were identified as follows using MIP:
a) Headlines of The Daily Nation and The Standard newspapers were read to establish a general understanding of the meaning.
b) Lexical units were identified in the headlines.
c) The status of the meaning of the lexical units was established. Decision was made if they had a basic meaning related to our way of thinking, experience or action, or if they were more concrete. 
d) If the lexical unit was considered to have a more basic contemporary meaning in the other texts and contexts and if the contextual meaning could be understood in comparison to this, then the lexical unit was regarded as metaphorical.
[bookmark: _Toc164416181]3.9.2 Data collection procedure for objective two
The following steps were used: 
a) Selecting The Standard and Daily Nation newspapers.
b) Picking the headlines.
c) Identifying syntactic structures.
d) Categorizing the syntactic structures
[bookmark: _Toc164416182]3.9.3 Data collection procedure for objective three
The following steps were used: 
a) Selecting The Standard and Daily Nation newspapers.
b) Picking the headlines.
c) Identifying themes. 
d) Classifying the themes
[bookmark: _Toc77771610][bookmark: _Toc87279048][bookmark: _Toc135505738][bookmark: _Toc164416183]3.10 Data Analysis
Data analysis began upon inspection of the data collected to analyze metaphors, syntactic structures and themes used in the construction of the COVID-19 pandemic in Kenya's newspaper headlines. The data analysis followed these procedures:
[bookmark: _Toc164416184]3.10.1 Data analysis for objective one
Van Dijk's CDA framework was employed to interpret and explain how metaphors were used to discursively construct COVID-19 in the two newspaper headlines: The Daily Nation and The Standard newspapers. Additionally, CMT was used to interrogate the cognitive dimension of the metaphors. A frequency table and a pie chart were employed to illustrate the frequency of metaphors.
[bookmark: _Toc164416185]3.10.2 Data analysis for objective two
According to Van Dijk, syntactic structures fall under the micro level of discourse. In this case, Fairclough's version of CDA was employed for the analysis. This is because Fairclough, guided by Systemic Functional Linguistics (SFL), explicitly demonstrates how syntactic structures are utilized in media discourse to shape and frame social issues. To display the frequency of each syntactic structure, a table and a pie chart were employed.
[bookmark: _Toc164416186]3.10.3 Data analysis for object three. 
[bookmark: _Toc87279049][bookmark: _Toc135505739]Van Dijk further argues that themes or topics fall under macro structures in his theory. This theory was employed to identify and analyze how the choice of themes on COVID-19 contributes to the discursive construction of the pandemic. A table and a pie chart were similarly utilized to depict the frequency of these themes.
[bookmark: _Toc164416187]3.11 Ethical considerations  
The primary data sources used did not require any human subjects as key informants. However, all the ethical considerations of research were followed.  The researcher obtained the research approval from the University of Embu's Board of Postgraduate Studies. Additionally, permission was sought from the Kenya National Library Service (KNLS) in Nairobi to gain access to the newspaper headlines. Further, plagiarism was avoided by citing and referencing sources of information clearly based on the APA format of citation and referencing. Moreover, collected data, their findings, and conclusions were presented honestly and with no duplication.
[bookmark: _Toc164416188]3.12 Chapter Summary
The chapter discussed the research design used in the study, which utilized qualitative discourse analysis. This approach focuses on interpreting language and communication practices to understand social phenomena. Kenya was chosen as the location due to its unique socio-economic and cultural context, and two widely read newspapers, Daily Nation and The Standard, were selected for data collection.
The target population comprised all COVID-19-related headlines in Kenyan newspapers. Sampling was conducted using a Top-Down Approach, selecting headlines from the Daily Nation and The Standard published between March and December 2020.
Data collection instruments included observation checklists, notebooks for note-taking, and the Metaphor Identification Procedure (MIP). A pilot study was conducted to refine the research design and instruments.
Validity was ensured through triangulation of theories, while reliability was established through consistency in data analysis. Data collection procedures were detailed for each research objective, focusing on metaphor identification, analysis of syntactic structures, and identification of themes.
Data analysis involved interpreting metaphors, syntactic structures, and themes using frameworks from CDA. Ethical considerations were addressed, including obtaining research approval and permissions, avoiding plagiarism, and presenting findings honestly.


[bookmark: _Toc135505740][bookmark: _Toc164416189]CHAPTER FOUR
[bookmark: _Toc135505741][bookmark: _Toc164416190]RESULTS, INTERPRETATION AND DISCUSSION
[bookmark: _Toc135505742][bookmark: _Toc164416191]4.1 Introduction 
[bookmark: _Toc135505743]This chapter presents the data analysis as guided by the specific objectives. Firstly, it discusses how metaphors were used to discursively construct the COVID-19 pandemic in Kenya's newspaper headlines. Secondly, it analyses the syntactic structures that were used in Kenya's newspaper headlines to discursively construct the COVID-19 pandemic. Lastly, it examines themes that were covered to discursively construct the COVID-19 pandemic in Kenya's newspaper headlines.  
As stated in chapter three, a total of 101 newspaper headlines were examined, specifically 52 headlines from The Standard newspaper and 49 headlines from the Daily Nation newspaper. The research data was analyzed using Van Dijk's (1993) and Fairclough's (2013) CDA approach for media text analysis. In addition, the chapter employed Lakoff and Johnson's CMT in the analysis, along with other relevant CDA approaches whenever necessary. Van Dijk's approach involves analyzing texts on two levels: micro and macro. The macro level focuses on examining the themes emphasized in the texts, while the micro level involves analyzing lexical items like metaphors.
[bookmark: _Toc164416192]4.2 Discursive construction of the COVID-19 pandemic in Kenyan newspaper headlines using metaphors
COVID-19 has been constructed both literally and metaphorically in Kenya’s print media. Semantically, words operate at two levels: the level of denotation (literal level) and the level of connotation (Richardson, 2007). Metaphors carry various connotations. Terms such as COVID-19, corona, cases, cure, and COVID-19 patients are employed literally. Nevertheless, in various instances, COVID-19 has been metaphorically portrayed through discourse. This section aims to examine the metaphorical representation of the COVID-19 pandemic in newspaper headlines from Kenya. Below is a discussion of the various metaphors that were used to construct the disease in The Daily Nation and The Standard newspapers’ headlines. The categories of metaphors earmarked in this objective are guided by CMT and CDA.
[bookmark: _Toc135505744][bookmark: _Toc164416193]4.2.1 The war metaphor
The findings in this study reveal that the metaphor COVID-19 is war is the most dominant in the two newspaper headlines. The researcher notes that COVID-19 is metaphorically constructed as war using various lexical items, for instance, rescue, fight, strike, hit, beat, havoc, save, conquer and crises. Moreover, some lexical items like fight, hit and rescue are repetitively used in the headlines from both newspapers. This repetition serves to reinforce how dangerous the virus is to the people. Also, when the media repeatedly uses similar patterns of image and language, these patterns seem to appear both familiar and natural (Steuter & Wills, 2008). Consider the following examples:
NHS 2: Corona havoc
NHS 3: Inside plan to conquer corona
NHS 5: Freeze taxes to save Kenyans, MPs tell Uhuru
NHS 6: Uhuru rescue plan
NHS 15: Pandemic hits home
NHS 16: Coronavirus cases hit 59, Nairobi tops list
NHS 17: How I beat COVID-19
NHS 20: How virus has hit households
NHS 27: Survival for the fittest: creative things companies are doing to beat COVID-19
NHS 28: How police are killing COVID-19 fight
NHS 29: Heroes and villains in COVID-19 fight
NHS 30: Crises that shaped Kenya
NHS 35: How crisis is messing up our children
NHS 39: It’s decision time on corona fight, economy
NHD 4: Coronavirus: how to rescue the economy
NHD 28: Virus fight in crisis over strike threat
NHD 31: Fighting COVID-19: picture of a total lockdown in Eastleigh.
In the COVID-19 is war metaphor, lexical items from the domain of war, for example, conquer, beat, fight and so on form a systematic way of thinking and experiencing the pandemic. As Lakoff and Johnson have noted, we don’t just view COVID-19 as war. We feel we can win or lose the war against the pandemic. We conceptualize it as an opponent; an army, an assailant that we can attack and who can attack us. An opponent we can defend ourselves against. We are also conditioned to feel we can strategize against COVID-19. Therefore, the COVID-19 is war metaphor not only influences the way we think but also the way we act against the pandemic.
To see COVID-19 as war generates what Lakoff and Johnson call a network of entailments: there is an enemy jeopardizing the health, economy, education and other aspects of our lives. This further gives the government licence to impose measures on the populace including the closure of institutions among others. This war metaphor in the headlines, therefore, legitimizes forcing people to make sacrifices. In war times, the law can be suspended and unprecedented measures taken as already argued. The government, for example, imposed a night-to-dawn curfew that came into effect on March 27, 2020. In Kenya’s history, curfews resonate with conflict and war. In October 20, 1952, the British colonial government declared a state of emergency to counter the Maumau uprising. A night-to-dawn curfew was part of the containment measures taken by the colonial government. A similar curfew that lasted a month was imposed after the aborted coup attempt by Kenya Air Force officers in August, 1982.
Consider now the examination of the way some of these headlines use these lexical items to conceptualize COVID-19 as war: the word “fight” in headlines NHS 28, NHS 29, NHS 39, NHD 28 and NHD 31 is used as a noun. A fight can be a confrontation between individuals or between armies. The headlines, therefore, imply that COVID-19 is an assailant, an aggressor who must be fought using all resources. This kind of metaphor emphasizes the danger posed by the virus to the populace. “Fighting” in NHD 31 is a metaphor for action and process of defeating coronavirus. It serves as an appeal to the people and medical practitioners to observe prudent COVID-19 protective strategies to win the challenge against the virus. This is in support of de la Rosa (2008) who asserts that the use of war metaphors as rhetorical and persuasive device in the reportage of SARS is important in enhancing the global battle against the disease.
The words “crises” and “crisis” in headlines NHS 30 and NHS 35 have also been used to construct the COVID-19 pandemic. In headline NHS 30; “Crises that shaped Kenya,” COVID-19 as a metaphor of war is compared to other crises that have affected the country, for example, ethnic clashes that occurred after the elections of 1992, 1998 and 2007 are examples of instability caused by war. Moreover, in 1982 there was a coup d’état in Kenya where the army attempted to overthrow the government of President Moi. In all cases, lives were lost and people were displaced. Comparing COVID-19 with these crises, thus, is a way of highlighting how serious and devastating it is. These two headlines also construct COVID-19 as if it were a human being which accentuates its power and force. Richardson (2007) has talked about naming and reference. He says that the way things are named in news discourse can have a significant impact on how they are viewed since readers tend to scramble to read them. Gary & Raj (2018) also add that journalists can try to influence their readers through naming, for example, the word “crisis” in the headline “NHS 35: How the crisis is messing up our children” might elicit feelings of disintegration, disruption, danger, desperation and hopelessness. Therefore, the way newspapers refer and name entities is important in unmasking their ideological standpoints.
In addition, the metaphorical terms “rescue” and “save” in NHS 6, NHD 4 and NHS 5 respectively are synonyms. These lexical items suggest that people are in a war situation. This war, as noted earlier, is COVID-19. Newspapers, thus, imply to the readership that people are being delivered or liberated from the deadly COVID-19 pandemic since they are already in danger. 
[bookmark: _Toc135505745][bookmark: _Toc164416194]4.2.2 Personifying COVID-19
Lakoff and Johnson (2003) observe that the most obvious ontological metaphors are those where the entity is further specified as a person. We are thus able to comprehend non-human entities in terms of human motivations, characteristics and activities. Personifying COVID-19 gives it force and agency. Here are examples from the headlines: 
NHD 39: COVID tears apart Kenyan families
NHS 10: KCPE, KCSE delay fears as COVID-19 disrupts calendar
NHS 35: How the crisis is messing up our children
NHS 47: How corona is robbing Kenyans of their culture
In the above headlines, COVID-19 is personified but the metaphor is not simply COVID-19 is a person. It is much more specific: COVID-19 is an adversary. This, first, provides us with a way of thinking about COVID-19 and also suggests how we can act against it. We are made to conceptualize an enemy that can tear apart, disrupt, mess up our children and rob us. The metaphor thus provides a framework for action. Readers, for example, accept that the government has a justification to take severe measures like lockdowns, compulsory wearing of masks, closure of schools and arrest of those who refuse to comply. There was, for example, an outcry that the police were abusing power in arresting people deemed to have defied COVID-19 protocols. 
All the actions attributed to the COVID-19 pandemic in these headlines are negative and implying an overwhelming power of the pandemic to change our lives. This is supported by the study undertaken by Sarjono & Bram (2021) who found out that the negative metaphors were used to emphasize the danger of coronavirus. According to them, the representation of coronavirus in the mass media headlines has negatively affected people’s lives by raising their worry and fright of the danger of the virus. Generally, human beings and other creatures tend to naturally tear things apart. The word “tear” in headline NHD 39, thus, literally means destroying something with force. This kind of personification, therefore, equates the COVID-19 virus to a very destructive person.
Similarly, headline NHS 47 talks about how COVID-19 is robbing Kenyans of their culture. A robber is typically perceived by most people as an adversary who is capable of harming, destroying, or even attacking them. COVID-19 is, therefore, constructed or represented as a formidable enemy to our lives. What does this imply for Kenyans when newspapers construct COVID-19 as a powerful enemy that can rob? Robbery connotes illegality, force, violence and death. Thus COVID-19 is represented as an enemy of the people and their progress. Such headlines therefore create an urgent need in the readership to feel that they are under attack. This is clear proof that journalism has the power to shape issues (Richardson, 2007).
The lexical item “messing” in the headline NHS 35 has an unequivocally negative semantic load. Furthermore, a verb with negative polarity contributes to heightening the sense of urgency and crisis (Krzyżanowski, 2008). The choice of the word “messing” is used to ‘accuse’ the disease of interfering with perhaps the economic, cultural, political and educational sectors of the country. Another word that sounds equally ominous is “disrupt” in headline NHS 10. The word “disrupt” is not only mentioned explicitly but also implied in the semantics of the verb to interrupt or impede. COVID-19 is therefore conceptualized as an invading army and as an uncontrollable natural force that can disrupt the country. In all these headlines (NHD 39, NHS 10, NHS 35 and NHS 47), the virus is represented as a particularly malevolent being with the intention of destroying or killing the populace. 
[bookmark: _Toc135505746][bookmark: _Toc164416195]4.2.3 The metaphor of death
In the following headlines, COVID-19 is discursively constructed as death: 
NHS 9: Agents of death 
NHS 27: Survival for the fittest: creative things companies are doing to beat COVID-19 
NHS 36: The deadly chain of transmission
NHD 7: How Kenyans are courting death
NHD 14: Stop dancing with death
NHD 37: Virus puts schools on a deathbed
Directly or indirectly the above headlines map COVID-19 to the domain of death. To say, for example, ‘Stop dancing with death’, is another way of saying that COVID-19 is death. Lakoff and Johnson contend that the essence of a metaphor is experiencing one kind of thing in terms of another. Headlines like these, thus, make readers feel, think and believe that anyone infected with the virus will die. There is no question that this conceptualization of COVID-19 leads to pessimism, despair and hopelessness to those who are infected. These headlines may also create fear and worry to readers who are not infected. They may however serve as a warning to the readership to take protective measures against the virus. 
As noted earlier, however, such headlines hide other aspects of COVID-19 that are inconsistent with the metaphor.  Conceptualizing COVID-19 as death hides the fact that there were millions of people worldwide who survived the pandemic. Indeed, many healed without even going to the hospital; many lives were also saved through emergency measures. According to Worldometer, as of April 24, 2023, reported cases of COVID-19 in Kenya were 343,005; there were 337,294 recoveries and 5,688 deaths. Thus, 98.3 % of those infected had recovered while less than 2% died. This reality is masked by the semantic mapping of COVID-19 to the domain of death.
Words, as van Dijk (2009) has noted in his Socio-cognitive Model of CDA affect how we think and how we view the world. For a newspaper headline to choose one metaphor than another contributes in shaping our world view. This view is corroborated by Richardson (2007) in what he calls naming and reference. Calling COVID-19 death, for example, has far-reaching implications in the way we view the pandemic. 
In the headline NHS 27 (this headline has not used the conventional ‘of’ preposition used in this phrase. It may not be clear whether this is a problem of grammar or a special way of framing the message): ‘survival for the fittest,’ the word ‘survival’ is connotatively used to imply that only the healthiest and strongest will survive COVID-19. Put differently, the rest will die. This headline is a case of intertextuality since it is drawn from Darwin’s theory of evolution. According to the Longman Dictionary of Contemporary English and the online Collin’s Dictionary, the phrase ‘survival for the fittest’ means only the strongest and most successful people or things continue to live while the others die or fail. Thus, once again, COVID-19 is indirectly mapped to the domain of death.
As demonstrated earlier, the assertion that only the strongest or healthiest can survive the pandemic is not supported by the available data on COVID-19. Medical interventions such as vaccination, good nutrition, the use of indigenous treatments and containment measures continue to save many lives. Clearly, there is enough empirical evidence to show that it is not just the fittest who survive COVID-19. 
Words, as Van Dijk has noted in his social cognitive model, affect the way we think and how we view the world. For a writer to choose one word rather than another contributes in shaping our worldview (Van Dijk, 2009).
[bookmark: _Toc135505747][bookmark: _Toc164416196]4.2.4 The metaphor of imprisonment/ bondage
There are headlines that tend to represent COVID-19 as imprisonment or bondage, for example:
NHS 1: The corona lockdown
NHS 11: Lock Kenyan’s home
NHS 21: Capital city is isolated
NHS 26: Doctor’s tale of life in quarantine
NHS 38: Social distancing? What social distancing?
NHS 41: It’s freedom for now but what next
NHS 42: Kenya stares at return to lockdown 
NHS 45: To lockdown or not: what governors will tell Uhuru today.
NHD 16: Lock us up, Kenyans say
NHD 30: Why virus hotspots face total lockdown 
Words such as ‘quarantine,’ ‘lockdown’ and ‘social distancing’ have been borrowed from the Western press. These are the effects of globalization where the centre of the universe is seen to be the West and its institutions, thus, these terminologies of confinement are largely borrowed from the Western press and UN agencies like WHO. From the perspective of CMT, we see semantic mapping where COVID-19 is conceptualized as prison or bondage. This kind of mapping is likely to structure our experiences, our thoughts and our actions. These headlines force the reader to see the notion of disease as relating to the schema of bondage. This makes the readership feel they have lost their freedom. This may therefore cause depression, anxiety, trauma and fear to the readership. 
Equating the virus with prison life by the newspapers is meant, perhaps, to lay emphasis on the need for the safety of the readership. However, as Lakoff and Johnson note, this systematicity allows us to comprehend metaphors in only one way. By so doing, other aspects of the concepts are hidden. To conceptualize COVID-19 as prison or bondage hides other aspects of the pandemic. For example, during the lockdown, certain practices were adopted to allow people to live normally. It was during this time that the idea of telehealth emerged, for example, platforms like Zoom were used for remote patient visits, and people also realized that it was possible to work from home which has become the norm in some institutions. 
This idea of prison or bondage is reinforced by the phrase social distancing in headline NHS 38. The phrase may not be appropriate because people who were dislocated physically were actually not socially disconnected during the COVID period. In Kenya, for example, online platforms became the norm of connecting with family, friends and fellow professionals. In fact, many universities and institutions began offering online instruction during this period. This singular presentation of COVID-19 using metaphors of imprisonment is consistent with what Van Dijk (2009) describes as exclusion in the representation of reality by the media. Leeuwen (2008) notes that this exclusion often has an ideological angle.
The word lockdown as used in headlines NHS 1, NHS 42, NHS 45 and NHD 30 is a prison terminology that literally denotes the confinement of people in their own rooms, homes or areas as a security measure after or amid a disturbance or pandemic. On the other hand, the practice of quarantine as highlighted in headline NHS 26 specifically involves isolating people or groups of people who may have come into contact with a communicable disease but are asymptomatic from others who have not been exposed so as to arrest the possibility of the spread of the disease. The two terminologies are examples of prison jargon that are meant to deprive people of their rights of movement. The newspapers are, thus, constructing COVID-19 as bondage. The two terminologies are also a product of choices made by the media both globally and locally. Thus, the words that one chooses have serious implications cognitively (Van Dijk, 2009).
[bookmark: _Toc135505748][bookmark: _Toc164416197]4.2.5 The metaphor of COVID-19 as a dangerous animal
We also have headlines that discursively construct COVID-19 as an animal that can bite. Consider the following headlines:
NHS 19: Noisy politicians go mute as virus bites
NHS 31: School holiday extended to June as COVID-19 bites.
The fiercest and most dangerous wild animals such as the lion, the buffalo and the leopard lie under this category. Insects like wasps, gnats, bedbugs and cockroaches are also not exceptional as they have a tendency of biting people. Lakoff and Johnson argue that to interpret metaphors, one should be able to perceive the semantic mapping from the source to the target domain. Headlines like NHS 19 and NHS 31 above map COVID-19 to the domain of an animal that can bite. To put it simply, COVID-19 is an ‘animal that bites.’ 

To paraphrase Lakoff and Johnson, this conceptualization arises from the knowledge and experience people have that pandemics can hurt people physically or lead to loss of life. Dangerous animals may prove hazardous to humans through attacks, poisoning after their flesh has been ingested, envenoming and causing allergic reactions. An animal that bites has the same potential. People are aware that animals that bite can cause injuries, infections and death, leading to pain, discomfort, distress and grief. Clearly, such a conceptualization is a warning to Kenyans to come to terms with the danger posed by the virus.  
The study reveals that the news headlines frequently used the word ‘biting’ to effectively draw the audience’s attention to the unusual situations caused by the outbreak of the disease. In addition, it is meant for the readership to comprehend the wildness and fierceness of the coronavirus. Yet this rigid one-on-one mapping of COVID-19 to an animal that bites leaves no other alternative to thinking or conceptualizing the pandemic. A virus that is construed as a dangerous animal is given overwhelming power over humanity; however, there are pointers that this may not entirely be the case.
At the time these headlines appeared, there were very proactive measures that were being taken locally and globally: measures that mitigated the power of the ‘biting’. There was, for example, research going on both locally and globally to contain the virus. There were also health practitioners advising people on how to observe proper nutrition to combat the virus. Online evidence shows there was research going on at the time in the social and physical sciences to deal with COVID-19. In fact, there was collaboration between Kenyan and Oxford University researchers to evaluate the effectiveness of ChAdOx1 Ncov-19 vaccine that was being developed in Kenya. These are facts that are clearly not captured by the metaphors in these headlines. These silences can be interpreted as a discursive strategy by the media to frame COVID-19 in a particular way. Thus, other alternatives for viewing COVID-19 are ignored, filtered or backgrounded (Van Dijk, 2017).
[bookmark: _Toc135505749][bookmark: _Toc164416198]4.3 Syntactic structures that were used in the discursive construction of the COVID-19 pandemic in Kenya’s newspaper headlines.
[bookmark: _Toc135505750]This section critically analyzed the newspaper headlines of The Standard and Daily Nation to examine how COVID-19 is discursively constructed using various syntactic structures. The analysis employed Van Dijk's (1993) micro-level analysis within his Socio-cognitive Model. Further, Fairclough's (2013) CDA  framework on syntactic analysis was also used because it is explicit. Van Dijk's micro-level analysis examines the grammatical structures of a text at both the syntactic and lexical levels. This study specifically focuses on grammatical features such as; process and participant, nominalization, sentence mode, modality, and the use of pronouns, as discussed below.
[bookmark: _Toc164416199]4.3.1 Grammatical process and participant types
The process is a choice between different grammatical processes and participant types, and the selection that is made can be ideologically significant (Fairclough, 2013). There are three types of processes: actions, events, and attributions. SVO sentences tend to depict actions, SV events, and SVC attributions. An SVO sentence has an agent and a patient, and the agent acts upon the patient. The following newspaper headlines are in the ASVO structure. However, in this section, the adverb ‘how’ is overlooked since it is discussed in section 4.2.5.1 on expressive modality. In addition, all the headlines were drawn from The Standard newspaper only since there were no headlines from the Daily Nation with the grammatical process and participant types structure.
NHS 10: KCSE, KCPE delay fears as COVID-19 disrupts calendar
NHS 17: How I beat COVID-19
NHS 20: How virus has hit households
NHS 35: How crisis is messing up our children
NHS 47: How corona is robbing Kenyans of their culture
NHS 52: COVID-19 cases surge, Uhuru calls talks
In the headline NHS 17, ‘I’ is the agent and ‘COVID-19’ is the patient. In this headline, ‘I’ is represented as having ‘beaten’ COVID-19. It is also worth noting that agent ‘I’ is giving a personal testimony about ‘beating’ the COVID-19 pandemic. This portrays the agent as very powerful. The newspaper is thus giving hope to the readers that COVID-19 is conquerable or eradicable. This is supported by Aldila et al. (2021) and Coelho Paraguassu et al. (2020) who reported that despite COVID-19’s worldwide reach and toll, current advancements demonstrate that the problems the pandemic has brought about are being addressed. 
Indeed, vaccines such as Pfizer-BioNTech and Moderna were developed as early as April, 2020. Then, Oxford-AstraZeneca and Johnson & Johnson vaccines followed shortly thereafter.  In addition, in Kenya, as of 18th June, 2023, out of 343,312 confirmed cases, 337,309 recovered while 5,688 (1.7%) people died (Ministry of Health, 2023). 
Further, in headline NHS 20, ‘virus’ is the agent while ‘households’ is the patient. This is another example of an action process. The newspaper constructs the virus as a powerful agent with the ability to destroy households. The patient ‘households’ is portrayed as vulnerable to the COVID-19 pandemic. The newspaper is, therefore, trying to caution people to be careful since the pandemic has the power to claim lives. This finding is similar to the study carried out by Osisanwo (2022). His study highlights COVID-19 as “an economic cankerworm, a killer disease and a threat to humans” (p.64).
Headline NHS 35 also depicts an action process where ‘crisis’ is the agent and ‘our children’ is the patient. ‘Crisis’ in this context stands for COVID-19, thus, it is constructed as having the ability or power to ‘mess up our children.’ COVID-19 is, for instance, blamed for the spiking of teenage pregnancies across Kenya during the 2020 lockdown (Ng’ang’a, 2021; Population Council, 2021; Shikuku et al., 2021; WHO & Ministry of Health, 2020d). This newspaper headline again serves as an indirect speech act. It is a warning to all parents to be cautious about the pandemic.
Additionally, headline NHS 47 is an action process where ‘corona’ is used as an agent and ‘Kenyans’ as a patient. Again, the newspaper headline is an indirect speech act. The newspaper is sending a warning to the reader to be cautious about the effects of the virus. The newspaper thus, implies that COVID-19 is a formidable enemy with the power to ‘rob’ Kenyans’ culture. A similar finding is reported by Ng’ang’a (2021) and Population Council (2021) who assert that COVID-19 has not only deprived citizens of their loved ones but also taken away their culture.
'COVID-19' in the headline NHS 10 is used as an agent, while 'calendar' is used as the patient. COVID-19 is portrayed as having the power to interrupt the education 'calendar.' The newspaper is thus warning people about COVID-19's ability to interfere with the education system, urging them to take necessary precautionary measures. 
Similarly, headline NHS 52 is an event with an inanimate participant. According to Fairclough (2013), if the SV sentence answers the question ‘what has happened’, then it is an event. In this headline, thus, some elements such as numbers are missing. This gives the newspaper room to sensationalize or exaggerate the ‘surging’ of the virus. This again is significantly used by the newspaper to warn the reader about the COVID-19 pandemic.
[bookmark: _Toc164416200]4.3.2 Nominalization 	
Fairclough (2013) argues that in addition to occurring in the grammatical shape of a sentence, a process can occur in the reduced form of nominalization.  He further adds that nominalization is a process converted into a noun or a noun phrase. It is reduced because some important information often from a sentence is missing, for instance, tense (thus the timing of the process is not indicated). The other missing information is modality, agent and patient. Newspaper writers have used nominalization in the construction of the COVID-19 pandemic headlines in both The Standard and the Daily Nation. Consider the following headlines:
NHS 1: The corona lockdown
NHS 2: Corona havoc
NHS 4: Shutdown
NHS 6: Uhuru rescue plan
NHS 8: Corona: the grim lessons
NHS 9: Agents of death
NHS 12: A dose of hope
NHS 22: Tragedy of Kenya’s empty grain stores
NHS 24: Masks: the truth
NHS 30: Crises that shaped Kenya
NHS 36: The deadly chain of transmission
NHS 40: A budget to the rescue
NHD 9: Curfew nightmare
NHD 10: Measures to save Kenya
NHD 15: tracking the virus rebels
NHD 21: Ray of hope
The grammatical feature in which headlines NHS 1, NHS 2, NHS 4, NHS 6, NHS 22, NHS 40 and NHD 21 are cast is that of nominalization. Their processes are expressed as noun phrases, as if they were entities and this has an experiential value in the sense that crucial aspects of the processes are left unspecified (Fairclough, 2013). Particularly, it is not known who or what is causing the “shutdown” in NHS 4, “a ray of hope” in NHS 21, “curfew nightmare” in NHD 9 and “a dose of hope” in NHS 12, that is, causality in these headlines is unspecified. Similarly, the processes in headline NHS 22, NHS 30, NHS 36 and NHD 10 are represented without responsible agents which again highlight issues related to the event itself: “what happened?” rather than “who caused it?”
All the above newspaper headlines bear something in common. The fact that important information is missing provokes suspense in the reader. The suspense also has an ideological agenda; it entices the reader to buy the newspaper in order to know what is happening. In headline NHS 30 (Crises that shaped Kenya), for instance, one may ask, ‘what are these crises?’ ‘how did they shape Kenya?’ Similarly, in NHD 21 (a ray of hope), one may ask, ‘what is this ray of hope?’ The absence of crucial details in news headlines compels readers to purchase the newspaper. Consequently, the process of nominalization aligns with the principles of consumerism, aiming to boost sales by instilling a sense of panic in the reader. By withholding information from the reader, through such structures, the newspapers consolidate their power and authority over the reader.
[bookmark: _Toc164416201]4.3.3 Modes of Sentences 
According to Fairclough (2013), there are three modes of sentences, that is, declaratives, grammatical questions and imperatives. The findings show that the newspaper writers from both The Standard and the Daily Nation have used various sentence types in constructing COVID-19 headlines, that is, declaratives, imperatives and grammatical questions. This section will address grammatical questions since declaratives and imperatives are discussed under expressive modality (section 4.2.5.1) and relational modality (section 4.2.5.2) respectively.
4.3.3.1 Grammatical questions
Grammatical questions are of two types, that is, first, the W/H questions that begin with ‘who?’ ‘What?’ ‘When?’ ‘Where?’ ‘Why?’ and ‘Which?’ Secondly, there are the yes/no questions that begin with the verb ‘can,’ ‘do,’ ‘would’ and ‘may.’ In a grammatical question, the writer or speaker is asking something of the addressee, in this case, information, and the addressee is in the position of a provider of information (Fairclough, 2013). Further, Fairclough notes that grammatical questions may not be seeking information, but rather, they may be demanding action. Consider the following headlines:
NHD 22: What shall we eat?
NHD 38: social distancing? What social distancing?
The two newspaper headlines were drawn from the Daily Nation newspaper only since there were no headlines from The Standard with the grammatical question structure. The newspaper headline "What Shall We Eat?" seeks to influence the readers’ perspective and guide their actions by implicitly conveying uncertainty and concern surrounding food availability during the pandemic. It positions readers as recipients of advice, encouraging them to heed the newspaper's implied guidance on food choices and consumption practices. In this context, the newspaper becomes a spokesperson for the larger Kenyan population, suggesting widespread uncertainties and the search for guidance. Also, by addressing the basic necessity of food, it appeals to individual needs and taps into collective consciousness, reminding readers of the wider pandemic implications. This construction aims to foster a shared concern, nudging readers towards compliance-oriented responses. 
Ultimately, the headline's strategic wording functions as a conduit for the newspaper's influence, guiding the reader's thoughts and actions in response to COVID-19 challenges in Kenya. Beyond mere reporting, this headline aims to shape the reader’s behaviour by framing the pandemic's impact on a crucial aspect of daily life. This is in line with Van Dijk's observation that newspapers significantly influence the way people think and act.
The headline "Social Distancing? What Social Distancing?" reflects a multi-layered approach to conveying information and opinions. Structured as a declarative sentence, and presented in the form of a question, the headline employs two distinct interrogative components, each with its own distinct purpose. The initial segment, "social distancing?" functions to elicit astonishment or prompt understanding. Meanwhile, the latter segment, "what social distancing?" takes on a more critical tone, appearing to cast critique rather than genuinely seeking answers. This particular grammatical construction implies a sense of disapproval and scepticism, suggesting that the practice of social distancing may not be as rigorously followed as expected. Through this headline, the newspaper seems to highlight and challenge the perceived lack of adherence to social distancing measures within the context of the COVID-19 pandemic in Kenya. This simultaneously provokes thought and expresses a certain degree of scepticism regarding societal behaviours. This multiple-questioning technique also underlines the newspaper’s power and authority. This finding agrees with the study done by König & Siemund (2015) that sentences are not only used as speech acts for asserting, claiming and stating, but also for critiquing. 
[bookmark: _Toc164416202]4.3.4 Use of pronouns
Fairclough (2013) observes that pronouns in English have relational values of different sorts. This study revealed that the Daily Nation and The Standard newspapers used pronouns in the construction of the COVID-19 pandemic. The following headlines were examined:
NHS 14: Why you should be afraid
NHS 17: How I beat COVID-19
NHD 22: What shall we eat?
NHS 35: How crisis is messing up our children
NHS 41: It’s freedom for now, but what next
The headline "What shall we eat?" employs the term "we" to establish a sense of togetherness involving both the reader and the writer. By using this inclusive pronoun, the newspaper aims to create a shared identity with Kenyan citizens. This choice of language subtly asserts that the newspaper's authority to represent not only its own standpoint, but also the collective perspective of the people. This underlying assertion of authority implies that the newspaper holds the power to speak on behalf of a larger group. This interplay of using 'we' in the headline illustrates the intricate relationship between power dynamics and solidarity, bridging the gap between the newspaper and the readers. This closely aligns with the conclusions drawn by Doukha & Mansouri (2021), whose research discovered that newspapers frequently assume the role of spokesperson for a broader community.
The possessive pronoun “our” in the headline NHS 35 is similarly used to include the newspaper and Kenyan citizens. The possessive “our” in this regard helps to create intimacy between the newspaper and the reader; it is like they share the same problem. On the same note, the use of the indefinite pronoun “you” in the headline NHS 14 personalises the relationship between the newspaper and the reader, hence creating a kind of solidarity. It is like the headline is addressing a familiar friend about the COVID-19 pandemic. Furthermore, in headline NHS 41, the writer employs the contracted form “it’s”.  This informal and familiar use of the pronoun serves the purpose of creating a feeling of closeness between the writer and the reader. This closeness helps in lessening the perceived gap or distance between the two parties, establishing an intimate connection. This is another strategy of the media establishing a powerful position over the readership. 
[bookmark: _Toc164416203]4.3.5 Use of modality 
Fairclough (2013) argues that modality deals with the speaker or writer's authority. Following Halliday, he further posits two dimensions of modality, that is, relational modality and expressive modality. News reporters have used these dimensions in the construction of headlines related to the COVID-19 pandemic as analyzed below:
4.3.5.1 Expressive modality
Expressive modality is the speaker’s or writer’s authority with respect to the truth. Consider the following newspaper headlines:
NHS 14: Corona: why you should be afraid
NHS 15: pandemic hits home
NHS 17: How I beat COVID-19
NHS 18: Why doctors are afraid for Kenya
NHS 20: How virus has hit households
NHS 21: Capital city is isolated
NHS 25: Why this will be Kenya’s worst year
NHS 28: How police are killing COVID-19 fight
NHS 35: How crisis is messing up our children
All the headlines were drawn from The Standard newspaper since there were none from the Daily Nation with the expressive modality structure. What is said by the headlines above is presented as if it is factual and incontestable. Fairclough (2013) argues that expressive modality is “a categorical commitment of the producer to the truth of the proposition” (p. 129). The use of the present tense, for instance, “are” in NHS 18, “is” in NHS 21 and the use of the passive construction “has hit” in NHS 20, show the newspaper’s authority with respect to the truth.
Expressive modality is also indicated by adverbs, thus, headlines starting with the adverbs “why,” “how,” and “where” are all examples of expressive modality, that is, NHS 28, NHS 17, NHS 14, NHS 25 and NHS 35. These headlines construct COVID-19 reality as factual and incontestable. They also have an explanatory function. In NHS 35, for instance, the headline makes the factual assertion that “corona is messing up our children.” It further promises to explain to the reader how this is done. This is similar to headlines NHS 28 and NHS 17. In addition, the headline NHS 14 uses a factual statement and further, gives the reason people should be afraid.
Headline NHS 25 uses the adverb “why” which is also a case of expressive modality. Besides, it also makes use of the modal auxiliary “will” which is mostly used in statements (Fairclough, 2013). The use of the modal auxiliary verb “will” in the newspaper headline gives a strong modal force. The headline implies that the writer is certain that the year 2020 will be the worst for Kenya. The modal verb in this case, thus, allows the writer to present opinions and speculations about “the year 2020” in a way that gives it the status of fact. The total commitment to the truth like in the above headlines significantly influences the way people think (Van Dijk, 2009). The reader’s ability to critique or question such headlines becomes limited. Again, the media’s power is reinforced.
4.3.5.2 Relational modality
Relational modality is the authority of one participant in relation to others (Fairclough, 2013). The following newspaper headlines were examined.
NHS 7: Prepare for worse
NHS 11: Lock Kenyans home
NHD 14: Stop dancing with death
NHD 18: Stay safe
The above headlines express the authority of the writers (newspapers) over the readers. The newspapers are discursively constructed as very powerful compared to the reader, whose role is just to comply. Newspapers are constructed as knowledgeable; repositories of knowledge while the reader is depicted as in dire need of guidance. The use of the simple present verbs, for instance, “prepare,” “stop,” “lock” and “stay” in the above headlines reveals the writer’s authority over the reader. Headline NHS 14 and NHS 11 use direct speech acts where the newspaper is giving an order. The newspaper, for example, commands the reader to “stop dancing with death” in NHS 14. In this headline, the newspaper poses as the custodian of knowledge about the COVID-19 pandemic and the reader is constructed as ignorant. Thus, the newspaper has the authority and the reader is the compliant actor. Indeed, the headline sounds as if it is a parent admonishing a child. 
In addition, the headline NHD 18 sounds like advice. Again, the newspapers are presented as having the knowledge and authority to advise an ignorant reader to “stay safe and wear a mask.” On the other hand, the reader is expected to follow the advice given by “staying safe and wearing a mask.” Moreover, headline NHS 7 serves as a warning to the reader to “prepare for the worst” COVID-19 consequences. Again, this headline positions the newspaper as the producer of knowledge while the reader is a passive recipient. Constructing newspapers as the repositories of knowledge affects the way we think and view the COVID-19 pandemic. The reader is likely to be conditioned by such headlines to feel subordinate or powerless in relation to the newspaper (Van Dijk, 2009).
[bookmark: _Toc164416204]4.4 Themes used to discursively construct the COVID-19 pandemic.
COVID-19 has not only been discursively represented at the micro level by Kenya’s print media, but also at the macro level. The macro-level analysis provides a broad and general understanding of social phenomena, while the micro-level provides a more detailed and specific analysis. Both are important for understanding the complexities of social phenomena and the different ways in which they affect different groups in society. As Van Dijk postulates, the meaning of a text cannot be solely understood by simply analyzing the individual words and phrases within it. Instead, the meaning of a text must also rely on the macro level, which takes into account the larger context and social factors that influence the text's creation and interpretation (Van Dijk, 1993; 2008). 
In his analysis of macro structures, Van Dijk (2008) further contends that media can influence the way people think and act through controlling discourse. This perspective suggests that those who control the production and distribution of media content hold significant power in shaping public opinion, setting agenda, and framing issues. Media outlets have the ability to select and prioritize certain topics, perspectives, and narratives while downplaying or omitting others. This selective process can influence the public's perception of events, shape their attitudes and beliefs, and ultimately impact their behaviours. The media can frame issues in a particular way, highlight specific actors or events, and promote certain ideologies or values. Additionally, media discourse can set the terms and boundaries of public debates, influencing what is considered acceptable or unacceptable, normal or deviant, true or false. By controlling the discourse, media entities can shape the public's understanding and influence their decision-making processes. This analysis is based on Van Dijk’s view that the choice of topic influences the way people think and act (Van Dijk, 2008).
This section is aimed at examining the themes covered in the discursive construction of the COVID-19 pandemic in Kenya, which lies on the macro level. Based on Van Dijk's (1993) macro level study, The Standard and Daily Nation newspaper headlines were critically examined. The two newspapers covered a variety of thematic concerns related to the pandemic, including bondage, death, economy, education and COVID-19 research and search for vaccine. An analysis of the coverage of themes on the COVID-19 pandemic in the newspaper headlines is as follows:
[bookmark: _Toc164416205]4.4.1 Bondage 
The theme of bondage as a response to the COVID-19 pandemic has been heavily discussed in the media in Kenya. The analysis reveals a construction of the pandemic that emphasizes the negative impacts of the bondage on the economy and individual freedoms, while also acknowledging the necessity for such measures to contain the spread of the virus. The headlines often use language that frames the bondage as a restriction or infringement on personal freedom and livelihoods. Consider the following headlines:
NHS 1: The corona lockdown
NHS 4: Shutdown
NHS 11: Lock Kenyans home
NHS 21: Capital city is isolated
NHS 26: Doctor’s tale of life in quarantine
NHS 42: Kenya stares at return to lockdown
NHS 45: To lockdown or not: what governors will tell Uhuru today
NHD 1: All schools shut as lockdown begins
NHD 2: Corona virus: unease at the isolation unit
NHD 8: Kenya under curfew
NHD 9: Curfew nightmare
NHD 16: Lock us up, Kenyans say
NHD 17: Isolated: Uhuru slaps curbs on 4 hotspots
NHD 30: Why virus hotspots face total lockdown
NHD 31: Fighting COVID-19: picture of a total lockdown in Eastleigh
NHD 32: Nairobi by curfew
NHD 34: Finally, end of virus lockdown is in sight
NHD 35: Big fight over the easing of lockdown
NHD 43: Five counties stare at fresh lockdown
NHD 44: Silent COVID shutdown as numbers rise
NHD 49: Split over Christmas lockdown
To effectively construct the theme of bondage, newspapers have repetitively employed words such as "lockdown," "curfew," "shutdown," "isolation," and "quarantine." These carefully chosen lexical expressions evoke strong emotions of restriction and confinement within the reader, thereby emphasizing the profound sense of bondage associated with these circumstances. As Van Dijk (2009) argues, the words selected by the media significantly influence our thoughts and actions. Consequently, the above lexical choices form a systematic framework through which readers perceive and experience the ongoing pandemic. By consistently encountering these words, the reader's perception of the situation aligns with a feeling of having lost their freedom, intensifying the impact of the theme of bondage.
The cherished value of freedom in Kenya played a pivotal role in the nation's history and identity, as evident in the 1990s transition from one-party rule to a multiparty system, ending decades of political oppression under KANU's tight grip. President Daniel Arap Moi's reforms in 1992 empowered Kenyans by ushering in multiparty democracy, sparking a surge in political engagement, diverse media outlets, and newfound expressions of freedom, reshaping Kenya's political landscape and empowering its people.
Hence, the newspapers' decision to focus on the theme of bondage holds ideological importance. According to Van Dijk (2008), the macro-level discourse centers around the question of who wields control over it. He asserts that those who dominate the discourse also shape our thoughts and behaviours. Consequently, portraying COVID-19 as bondage affects people's thinking and behaviour patterns.
[bookmark: _Toc164416206]4.4.2 Death 
Death is a universal theme that is often represented in various forms in the newspapers. The following headlines show how the theme of death is discursively constructed: 
NHS 9: Agents of death
NHS 13: Six urgent actions as COVID-19 patient dies
NHS 27: Survival for the fittest: creative things companies are doing to beat COVID-19
NHS 36: The deadly chain of transmission
NHD 7: How Kenyans are courting death
NHD 14: Stop dancing with death
NHD 36: COVID: lives and stories of the ones we have lost
The theme of death is reinforced by lexical items like "death" and "deadly."  Using these death-related terms in newspapers underscores the severity of the situation and prompts a sense of urgency. Additionally, emotionally charged headlines about mortality serve as a strong warning to Kenyans, cautioning them against reckless behaviour that could make them susceptible to the pandemic. Newspapers are further urging Kenyans to follow government-mandated measures to control the spread of the virus. By equating COVID-19 with death, the intention is to heighten the fear surrounding the pandemic and promote adherence to essential precautions by the people. 
The media has a role in selecting these headlines. Van Dijk (2008) explains that the selection and exclusion of information in discourse holds considerable significance. The media's decision to focus on death greatly impacts the public. Van Dijk (2008) further argues that those who control discourse have the power to shape public thinking and behaviour. 
[bookmark: _Toc164416207]4.4.3 Economy
Newspaper headlines play a crucial role in shaping public perceptions and understanding of current events, including the economy. Consider the following newspaper headlines:
NHS 6: Uhuru rescue plan
NHS 7: Prepare for worse
NHS 22: Tragedy of Kenya’s empty grain stores
NHS 25: Why this will be Kenya’s worst year
NHS 27: Survival for the fittest: creative things companies are doing to beat COVID-19
NHS 32: Where corona millions went
NHS 33: 500,000 jobs at stake in war on corona virus
NHS 39: It’s decision time on corona fight, economy
NHS 40: A budget to the rescue
NHS 44: Where the COVID-19 billions are hidden
NHS 46: Uhuru strikes at bars and leaders behaving badly
NHD 4: Coronavirus: how to rescue the economy
NHD 22: What shall we eat?
NHD 24: IMF sees bright future for Kenya after virus gloom
NHD 38: Traders who made millions from COVID
NHD 40: Raila takes heat in COVID scandal
NHD 41: COVID graft: Mochache on the spot
NHD 45: Sh. 4bn COVID tenders dished out on phone
NHD 48: Murder threats in COVID billions theft plot
Headlines NHS 7, NHS 22, NHS 25, NHS 27, NHS 33, NHS 39, and NHD 4 convey a sense of imminent crisis and urgency, emphasizing the severe consequences of the COVID-19 pandemic. They depict the pandemic as a looming threat, constantly putting economic stability, employment opportunities, and even the basic needs of the people at risk. As a result, a pervasive sense of unease pervades the country, underscoring the need for immediate and decisive action. These headlines portray a stark reality in which the very foundation of the economy and the livelihoods it supports become vulnerable. Notably, one headline, NHS 33, suggests that the battle against the coronavirus jeopardizes a staggering 500,000 jobs, highlighting the enormity of the crisis.
The lexical item “rescue” in headlines NHS 6, NHS 40 and NHD 4 revolves around the role of political leaders and government intervention in tackling the COVID-19 crisis and its economic ramifications, hence, contributing to the theme of economy. The newspapers suggest to the readership that people are in danger and need to be delivered or liberated economically from the deadly pandemic. These headlines position government efforts, including rescue plans, budgetary measures, and actions against errant leaders, as pivotal in combating the pandemic and its consequences. They convey the prevailing belief that the government's budget holds the potential to mitigate some of the economic challenges brought about by the COVID-19 pandemic. In this instance, it appears that the media is suggesting that assistance for Kenyans is possible only through the government and its leaders. 
Headlines such as NHS 32, NHS 44, NHD 38, NHD 41, NHD 45, and NHD 48 expose the grim reality of corruption and mismanagement in Kenya, linking it to COVID-19 funds and resources. Phrases such as "COVID-19 billions are hidden," "COVID-19 graft," "sh. 4bn COVID-19 tenders dished out on the phone," and "COVID-19 billions theft plot" contribute to the corruption associated with the pandemic. Funds donated by Western nations and international organizations fall into the wrong hands, revealing ethical transgressions. Kenya is portrayed as a nation grappling with corruption within its leadership. The leaders are depicted as complicit in mishandling funds meant for essential COVID-19 supplies, amplifying the detrimental impact of corruption on the economy and public health. The overarching message is that opportunists take advantage of adversity for personal gain. 
[bookmark: _Toc164416208]4.4.4 Education 
Van Dijk (2008) claims that the media consistently displays a tendency where the dominant group manipulates and shapes the interpretation of information to align with their own interests. Moreover, these prominent groups possess the requisite power and influence to shape the portrayal of the world according to their perspectives. This research finding highlights media practitioners as an integral part of this dominant group, as they, either unknowingly influenced by their own beliefs or intentionally employing manipulative tactics, endeavour to exert control over the production of meaning. In this study, this is clearly seen in newspaper headlines through the discursive construction of COVID-19 and education in the following headlines:
NHS 10: KCSE, KCPE delay fears as COVID-19 disrupts calendar
NHS 31: School holiday extended to June as COVID-19 bites
NHS 35: How crisis is messing up our children
NHS 43: How to fix the schools crisis
NHS 51: No masks, no fees: the new reality of day two of school
NHD 1: All schools shut as lockdown begins
NHD 37: Virus puts schools on deathbed
NHD 47: Classes under tents, trees in COVID crisis
The headlines NHS 10, NHS 31 and NHS 35 above employ the lexical items “disrupt,” “bite,” and “messing” respectively to depict the virus as a formidable force that has negatively interfered with the education system. This construction of COVID-19 as a virus that bites, disrupts, and messes is intended to highlight the seriousness and unpredictable nature of the virus. These terms also influence public opinion, urging immediate action to be taken in order to prevent the spread of the pandemic. In Van Dijk's social cognitive model, words have the ability to shape our thoughts and perspectives on the world. Therefore, when a writer chooses one word over another, it contributes to shaping our worldview (Van Dijk, 2009).
The media further presents a narrative about education, emphasizing its formal nature and its connection to the Kenyan identity. This is vividly illustrated in the headline "NHD 47: classes under tents, trees in COVID-19 crisis," which captures the prevailing notion that genuine education can only occur within traditional physical structures, with teachers directly engaging with students. However, these newspapers overlook the alternative modes of learning such as home-based and online education that emerged during the pandemic. This focus on formal education is misleading, as it fails to recognize the value and effectiveness of non-traditional approaches. By highlighting the challenges faced during the pandemic, particularly the makeshift classrooms, the newspapers seek to highlight the magnitude of the pandemic's peril. It serves as a vital measure to alert the populace to observe social distancing. Thus, as Van Dijk (2008) argues, the media does not manipulate the masses by force, but rather accomplishes its goals through the dissemination of its views.
[bookmark: _Toc164416209]4.4.5 COVID-19 research and search for vaccines
Van Dijk (1993) contends that power revolves around one group exerting control over other groups. He goes on to argue that power is most effectively wielded through persuasion, deception, or manipulation in order to influence the thoughts and actions of others for personal gain. As a result, this section aims to uncover the underlying methods employed by the media in shaping COVID-19 research and the quest for vaccines through discourse. The following newspaper headlines are considered in examination of this theme:
NHS 37: New research findings on corona virus
NHS 48: Kenya approves first COVID-19 vaccine trials
NHD 29: Human trials for COVID-19 drugs set to start in Kenya
The phrase “new research findings” in headline NHS 37 suggests an ongoing and evolving scientific exploration into the virus, indicating that new information and discoveries are regularly emerging. In addition, headline NHS 48 conveys a sense of progress and significance in the fight against COVID-19. The use of the word "approves" indicates that the Kenyan authorities have granted permission or authorization for the vaccine trials to take place. By emphasizing "first," the headline suggests a milestone moment in Kenya's efforts to combat the virus. This construction positions Kenya as an active participant in the global research and development of COVID-19 vaccines. 
Similarly, the newspaper headline NHD 29 highlights the involvement of human trials in the search for COVID-19 drugs, indicating a step further in the research process. The use of "set to start" indicates that the trials are imminent, creating a sense of anticipation. The headline implies the country's active role in contributing to the global scientific endeavor to find effective treatments for COVID-19. It also suggests that Kenya is providing a platform for important clinical research. The construction of COVID-19 in these headlines plays a role in shaping public perception and generating interest in COVID-19 research and vaccine development. These headlines are significantly chosen to influence readers on the pandemic. Further, the newspaper is giving hope to the readers that COVID-19 is conquerable or eradicable through the discoveries of vaccines and COVID-19 drugs. Thus, as Van Dijk (2009) noted, the way topics are constructed affects the way we think.
As evidenced in the above headlines, discussions about vaccines are limited and occur quite late, towards the end of 2020. While media coverage has primarily focused on major milestones and breakthroughs, there have been numerous positive activities related to vaccines that may not have received prominent headlines. Instead, the focus is on school closures rather than exploring what universities can contribute to finding a remedy. As a matter of fact, the headlines only mention Kenyan universities and other higher learning institutions in passing, without highlighting their efforts to develop new knowledge or vaccines for the pandemic. The headlines moreover, fail to address important information that people want to hear, such as, herbal medicine and other local remedies to combat the pandemic. This lack of emphasis on new knowledge implies that either research is not being conducted or the media is not reporting on it. 
Consequently, the lack of media to give prominence to crucial efforts to curb the pandemic makes Kenya appear as if it has nothing substantial to contribute to the fight against the virus, and its people are simply waiting for Western solutions. The media further does not raise awareness about the importance of homegrown solutions during a pandemic, instead portraying Kenya as unable to take effective action. Western countries are depicted as the sole "think tanks" capable of addressing the pandemic, with everything from lockdowns, curfews, masks, vaccines, and containment measures being borrowed from them. This over-reliance on the West exposes the aspect of globalization and inequality, suggesting that Kenyans must comply with Western solutions and implying that African countries cannot contribute anything valuable. The interventions implemented by other African countries to combat COVID-19, such as the case of Madagascar and Tanzania are overshadowed and marginalized by the World Health Organization (WHO).
[bookmark: _Toc164416210]4.5 Chapter Summary
This chapter discussed the study's findings about the metaphors, syntactic structures, and themes used in discursively constructing the COVID-19 pandemic in Kenyan newspaper headlines. The study aimed to dissect how these elements were employed to shape public discourse and understanding of the pandemic.
Firstly, the analysis revealed several dominant metaphors used in constructing the COVID-19 pandemic in Kenyan newspapers. These metaphors included portraying COVID-19 as a war, an adversary, death, imprisonment, and a dangerous animal. Each metaphor influenced readers' perceptions of the pandemic, shaping their attitudes and responses. However, the study pointed out limitations in these metaphors, emphasizing the need for alternative perspectives that consider proactive measures and local efforts.
Secondly, the chapter focused on the syntactic analysis of newspaper headlines, exploring grammatical features such as processes, nominalization, modes of sentences, pronouns, and modality. The analysis revealed how these syntactic structures were strategically employed to convey authority, urgency, and directives to readers. Additionally, it highlighted the role of newspapers in shaping public perception and potentially fostering a sense of powerlessness among readers.
Lastly, the analysis identified prominent themes in COVID-19 newspaper headlines, including bondage, death, economy, education, and COVID-19 research. Each theme was constructed through carefully chosen words and phrases, influencing public perceptions and guiding actions. However, the study noted shortcomings in the coverage of local efforts and contributions, highlighting a potential bias towards Western solutions and initiatives.


[bookmark: _Toc164416211]CHAPTER FIVE
[bookmark: _Toc164416212]SUMMARY, CONCLUSIONS AND RECOMMENDATIONS
[bookmark: _Toc164416213]5.1 Introduction
In this chapter, a summary of the findings and the corresponding conclusions are provided. Additionally, the chapter includes recommendations and suggestions for future studies.
[bookmark: _Toc164416214]5.2 Summary of the research findings
In this section, a summary of the study's results is provided based on the research objectives: to discuss metaphors that were used to discursively construct the COVID-19 pandemic in Kenya's newspaper headlines, to analyze syntactic structures that were used to discursively construct the COVID-19 pandemic in Kenya's newspaper headlines, and to examine themes covered to discursively construct the COVID-19 pandemic in Kenya's Newspaper headlines. This section aims to provide a summary of how the questions were answered within the framework employed in the study.
[bookmark: _Toc164416215]5.2.1 Discursive construction of the COVID-19 pandemic in Kenyan newspaper headlines using metaphors
This study sought to examine the use of metaphors in the construction of the COVID-19 pandemic in Kenya's print media, specifically in the headlines of the Daily Nation and The Standard newspapers. The most dominant metaphor found in the headlines is COVID-19 is war, which generates what Lakoff and Johnson (2003) call a network of entailments: there is an enemy jeopardizing the health, economy, education and other aspects of our lives. The war metaphor is constructed using various lexical items associated with war, such as ‘fight,’ ‘strike,’ ‘hit,’ ‘beat,’ and ‘conquer.’ The repetition of these lexical words reinforces the dangerous nature of the virus and influences both the way we think and act against the pandemic. additionally, words, as Van Dijk (2009) has noted in his Socio-cognitive Model of CDA affect how we think and how we view the world. Similarly, this metaphor also legitimizes the imposition of measures by the government, such as curfews and closures by fighting the war against the virus. 
Another metaphor used in the headlines is personification, where COVID-19 is portrayed as an adversary. This personification gives the virus force and agency, presenting it as a powerful enemy that can disrupt, rob, and tear apart. This metaphor creates a framework for action and justifies the government's severe measures. The negative actions attributed to COVID-19 in these headlines emphasize its overwhelming power and impact on people's lives. This confirms Sarjono & Bram's (2021) study which found out that negative metaphors were used to emphasize the danger of coronavirus.
The metaphor of death is also employed, mapping COVID-19 to the domain of death. Headlines use words and phrases like ‘agents of death,’ ‘deadly chain of transmission,’ and ‘courting death’ to convey the idea that COVID-19 is synonymous with death. This conceptualization leads to pessimism, despair, and fear among readers. The analysis reveals that this hides the fact that the majority of infected individuals recover from the virus. 
Further, the metaphor of imprisonment or bondage is used in some headlines, depicting COVID-19 as a form of confinement. Words like ‘lockdown,’ ‘isolation,’ and ‘quarantine’ are employed to convey the sense of being imprisoned or restricted due to the virus. These words affect the way readers think and act. As Van Dijk (2009) notes, words that one chooses have serious implications cognitively.
The findings also show the metaphor of COVID-19 as a dangerous animal. This conceptualization is seen as a way to emphasize the severity of the virus. It draws on people's knowledge and experiences of pandemics causing physical harm or loss of life. By framing COVID-19 as a biting animal, the headlines aim to capture the attention of the audience and raise awareness of the danger posed by the virus. However, the study argues that this metaphorical representation of COVID-19 limits alternative ways of thinking about the pandemic. It gives the virus overwhelming power over humanity, disregarding the proactive measures being taken to mitigate its impact. The research highlights that at the time these headlines appeared, there were research efforts and health recommendations to combat the virus, which are not reflected in the COVID-19 as a dangerous animal metaphor. This suggests that the newspapers employ a discursive strategy to frame COVID-19 in a particular way, while ignoring other perspectives and alternatives (Van Dijk, 2017).
[bookmark: _Toc164416216]5.2.2 Discursive construction of the COVID-19 pandemic in Kenyan newspaper headlines using syntactic structures
The study is based on Fairclough's (2013) framework of syntactic analysis and incorporates insights from Van Dijk (2009) micro-level analysis in his Socio-cognitive Model. The study focuses on grammatical features such as grammatical process and participant types, nominalization, modes of sentences, modality, and the use of pronouns. 
The findings reveal different types of processes used in the headlines, such as actions, events, and attributions. The selection of a specific grammatical process and participant types can carry ideological significance which is consistent with Van Dijk’s (2009) argument. Certain headlines, for example, depict the agent (e.g., 'I') as powerful and capable of beating COVID-19 hence implying that COVID-19 is conquerable or eradicable. Other headlines emphasize the impact of the virus on households, children, or culture, highlighting the virus as a formidable enemy.
The study also explores the use of nominalization in constructing COVID-19 headlines. Nominalization as postulated by Fairclough (2013) involves converting a process into a noun phrase, often with crucial information missing. This creates suspense and entices readers to buy the newspaper (Richardson, 2007). 
Further, regarding the modes of sentences, the analysis focuses on grammatical questions. As Fairclough (2013) observes, questions can seek information or demand action from the addressee. Therefore, the headlines examined include grammatical questions that aim to seek information or critique certain aspects of the pandemic. 
The use of pronouns is another aspect investigated in the research. Pronouns have relational values and can influence the relationship between the newspaper and the reader (Fairclough, 2013). Thus, the inclusive pronoun 'we' is used in some headlines to create a sense of solidarity and inclusivity, while possessive pronouns like 'our' are employed to establish intimacy between the newspaper and the reader. 
Finally, the research examines modality, for instance, expressive modality, which relates to the speaker or writer's authority with respect to the truth (Fairclough, 2013). The findings present newspapers as if they represent the truth, creating an expressive modality that emphasizes certain aspects of the COVID-19 pandemic. The study findings also show relational modality. In the examined newspaper headlines, such as "Prepare for worse," "Lock Kenyans home," "Stop dancing with death," and "Stay safe," the writers establish their authority over the readers. The newspapers are depicted as knowledgeable and powerful, while the readers are portrayed as ignorant and in need of guidance. The headlines use direct speech acts and imperative verbs, presenting the newspapers as giving orders or advice to the readers. This positioning reinforces the idea that the readers must comply with the newspaper's instructions. By constructing newspapers as the gatekeepers of knowledge, the headlines shape the readers' perception and potentially make them feel subordinate or powerless in relation to the newspaper.
[bookmark: _Toc164416217]5.2.3 Discursive construction of the COVID-19 pandemic in Kenyan newspaper headlines using themes. 
The analysis of newspaper headlines regarding the COVID-19 pandemic in Kenya reveals several prominent themes: bondage, death, economy, education, and COVID-19 research and the search for vaccines. Each theme is constructed discursively through carefully chosen words and phrases, influencing public perceptions and shaping their thoughts and actions. This is consistent with Van Dijk’s argument that the choice of words influences the way we think and act (Van Dijk, 2009).
The study found that the theme of bondage highlights the negative impacts of measures such as lockdowns and curfews on the economy and individual freedoms. The use of words like "lockdown," "curfew," "shutdown," and "isolation" evokes a sense of restriction and confinement, emphasizing the profound impact of these measures on personal freedom and livelihoods.
The study further reveals that the theme of death is reinforced through headlines that use words like "death," and "deadly." These emotionally charged headlines aim to intensify fear surrounding the pandemic and encourage compliance with necessary precautions by highlighting the severity and urgency of the situation. In this case, this affects people’s thinking and behaviour patterns (Van Dijk, 2008).
Through the findings, the theme of economy focuses on the severe consequences of the pandemic on economic stability, employment opportunities, and basic needs. Headlines depict the pandemic as a looming threat that puts the economy and livelihoods at risk, urging immediate and decisive action. Corruption and mismanagement related to COVID-19 funds are also highlighted, showcasing the detrimental impact of corruption on the economy and public health.
The study also reveals that the theme of education portrays COVID-19 as a force that disrupts and messes with the education system. By emphasizing traditional physical structures and overlooking alternative modes of learning, the headlines convey a sense of urgency and cautionary measures to protect students and prevent the spread of the virus.
Lastly, the study results show the theme of COVID-19 research and the search for vaccines which highlights Kenya's involvement in global scientific endeavors. Headlines emphasize new research findings, vaccine trials, and human trials, shaping public perception and generating interest in COVID-19 research and vaccine development. However, the newspapers’ focus on major milestones and Western solutions overlooks local efforts and contributions, reinforcing an over-reliance on the West and marginalizing African initiatives.
[bookmark: _Toc164416218]5.3 Conclusion
This study investigated how the COVID-19 pandemic is discursively constructed by Kenya’s newspaper headlines. Drawing from Van Dijk's Socio-cognitive Model and Fairclough’s CDA, the study revealed the influential role of the media in constructing our understanding of reality. The findings demonstrated that the media had significant control over the COVID-19 discourse.
Through careful selection of lexical choices, syntactic structures, and topics or themes, the Kenyan print media discursively constructed the COVID-19 pandemic by largely highlighting the danger posed by the pandemic. The study also found out that the media tended to play down on the proactive measures taken both locally and globally to deal with the pandemic. The construction of the pandemic also positioned the newspapers as authorities more powerful than the readers. It is easy to conclude therefore that this construction creates asymmetrical power relations between the media and the readers, where the readers occupy a subordinate position. This is relevant to Van Dijk’s (1988a, 1988b, 1993, 1998, 2008) observation that those who wield power over discourse also possess the ability to shape our thoughts, which subsequently influences our actions. Thus, the media had a direct impact in shaping how individuals responded and behaved during the pandemic
This study has contributions for discourse, communication, media studies as well as the medical field. The study underscores the fact that media discourse plays a pivotal role in shaping our perception of diseases and influences our actions against them. 
[bookmark: _Toc164416219]5.4 Recommendations
The role of CDA is to unmask what is hidden or to make transparent what is opaque. By so doing, CDA practitioners are able to reveal the ideologies that are embedded in discourse. CDA is further concerned with bringing about transformative social change because it operates on the assumption that social relations are largely unequal (Fairclough, 2013; Van Dijk, 1988a, 1988b 1993, 1998, 2008; Wodak, 2009). This study therefore recommends that the media practitioners view critical studies like this one positively. It is hoped that by so doing they will appreciate the importance of critique so that they can improve their journalistic practices.
The study further recommends that readers should read critical studies on media practices to understand or appreciate that what appears in the media is in line with the ideologies of the media houses. Newspaper headlines do not convey objective reality but merely construct reality in line with their own ideologies. Media experts have noted that media can never be entirely objective because even selecting what will be headlined or how the headline will be phrased is a subjective decision (Fairclough, 2013; Richardson, 2007).
[bookmark: _Toc164416220][bookmark: _Toc77771611][bookmark: _Toc87279050][bookmark: _Toc135505755]5.5 Suggestions for further studies
This study only focused on the way COVID-19 is discursively constructed in newspaper headlines through the use of metaphors, syntactic structures and themes. However, many types of discourses emerged about the pandemic that need to be analyzed to have a comprehensive understanding of how discourse specifically shaped the COVID-19 pandemic and how discourse shapes other pandemics.
Firstly, it would be interesting to find out the role of social media in the discursive construction of the COVID-19 pandemic in Kenya. This may involve analyzing the use of metaphors, syntactic structures and themes on platforms like Twitter, Facebook, and WhatsApp. 
Secondly, further studies could be done on the role of alternative media sources, such as community radio stations or online blogs, in shaping public discourse and understanding of the COVID-19 pandemic in Kenya. 
Thirdly, comparative studies could be done to reveal how other pandemics have been constructed by the media in the past and how this relates to the discursive construction of COVID-19.
Moreover, electronic media is central in shaping people’s attitudes toward social issues. It is therefore suggested that further studies could be done on how electronic media in Kenya discursively constructed the COVID-19 pandemic.
[bookmark: _Toc164416221]5.6 Chapter Summary
This chapter provides a summary of the findings, conclusions drawn from the research, recommendations and suggestions for future studies. 
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[bookmark: _Toc140337066][bookmark: _Toc164416224]Table A1: The Standard Newspaper headlines
	CODE
	NEWSPAPER HEADLINE
	DATE OF PUBLICATION

	MARCH

	NHS 1
	The corona lockdown
	7/3/2020

	NHS 2
	Corona havoc
	14/3/2020

	NHS 3
	Inside plan to conquer corona
	15/3/2020

	NHS 4
	Shutdown
	16/3/2020

	NHS 5
	Freeze taxes to save Kenyans, MPs tell Uhuru
	18/3/2020

	NHS 6
	Uhuru rescue plan
	20/3/2020

	NHS 7
	Prepare for worse
	21/3/2020

	NHS 8
	Corona: the grim lessons
	22/3/2020

	NHS 9
	Agents of death
	23/3/2020

	NHS 10
	KCSE, KCPE delay fears as COVID-19 disrupts calendar 
	24/3/2020

	NHS 11
	Lock Kenyans home
	25/3/2020

	NHS 12
	A dose of hope
	26/3/2020

	NHS 13
	Six urgent actions as COVID-19 patient dies
	27/3/2020

	NHS 14
	Corona: why you should be afraid
	29/3/2020

	NHS 15
	Pandemic hits home
	31/3/2020

	APRIL

	NHS 16
	Corona virus cases hit 59, Nairobi tops list
	1/4/2020

	NHS 17
	How I beat COVID-19
	2/4/2020

	NHS 18
	Why doctors are afraid for Kenya 
	3/4/2020

	NHS 19
	Noisy politicians go mute as virus bites 
	5/4/2020

	NHS 20
	How virus has hit households
	6/4/2020

	NHS 21
	Capital city is isolated
	7/4/2020

	NHS 22
	Tragedy of Kenya’s empty grain stores 
	8/4/2020

	NHS 23
	We stand with Kenya
	9/4/2020

	NHS 24
	Masks: the truth
	11/4/2020

	NHS 25
	Why this will be Kenya’s worst year
	12/4/2020

	NHS 26
	Doctor’s tale of life in quarantine
	17/4/2020

	NHS 27
	Survival for the fittest: creative things companies are doing to beat COVID-19
	21/4/2020

	NHS 28
	How police are killing COVID-19 fight
	23/4/2020

	NHS 29
	Heroes and villains in COVID-19 fight
	25/4/2020

	NHS 30
	Crises that shaped Kenya
	26/4/2020

	NHS 31
	School holiday extended to June as COVID-19 bites
	27/4/2020

	NHS 32
	Where corona millions went
	30/4/2020

	MAY

	NHS 33
	500,000 jobs at stake in war on corona virus
	2/5/2020

	NHS 34
	Mombasa headache as it records 19 0f 30 new case
	4/5/2020

	NHS 35
	How crisis is messing up our children
	5/5/2020

	NHS 36
	The deadly chain of transmission
	6/5/2020

	NHS 37
	New research findings on corona virus
	9/5/2020

	NHS 38
	Social distancing? What social distancing?
	31/5/2020

	JUNE

	NHS 39
	It’s decision time on corona fight, economy
	6/6/2020

	NHS 40
	A budget to the rescue 
	12/6/2020

	JULY

	NHS 41
	It’s freedom for now, but what next 
	7/7/2020

	NHS 42
	Kenya stares at return to lockdown 
	12/7/2020

	NHS 43
	How to fix the schools crisis
	14/7/2020

	NHS 44
	Where the COVID-19 billions are hidden
	23/7/2020

	NHS 45
	To lockdown or not: what governors will tell Uhuru today
	27/7/2020

	NHS 46
	Uhuru strikes at bars and leaders behaving badly
	28/7/2020

	NHS 47
	How corona is robbing Kenyans of their culture
	29/7/2020

	SEPTEMBER

	NHS 48
	Kenya approves first COVID-19 vaccine trials
	10/9/2020

	NHS 49
	The masks are off
	12/9/2020

	NHS 50
	The good, the bad and ugly of COVID-19 times
	28/9/2020

	OCTOBER

	NHS 51
	No masks, no fees: the new reality of day two of school
	14/10/2020

	NHS 52
	COVID-19 cases surge, Uhuru calls talks
	29/10/2020





[bookmark: _Toc140337067][bookmark: _Toc164416225]Table A2: Daily Nation Newspaper headlines
	CODE
	NEWSPAPER HEADLINE
	DATE OF PUBLICATION

	MARCH

	NHD 1
	All schools shut as lockdown begins
	16/3/2020

	NHD 2
	Corona virus: unease at the isolation unit
	17/3/2020

	NHD 3
	Negative test rushed back to ward
	18/3/2020

	NHD 4
	Coronavirus: how to rescue the economy
	19/3/2020

	NHD 5
	Virus: Uhuru faces devil’s alternative
	20/3/2020

	NHD 6
	Two weeks away from virus hell
	21/3/2020

	NHD 7
	How Kenyans are courting death
	24/3/2020

	NHD 8
	Kenya under curfew
	26/3/2020

	NHD 9
	Curfew nightmare
	27/3/2020

	NHD 10
	Measures to save Kenya
	30/3/2020

	NHD 11
	Corona virus exposes crisis in Kenya’s ICUs
	31/3/2020

	APRIL

	NHD 12
	Virus: keep your distance to stay safe
	1/4/2020

	NHD 13
	Virus cases jump to 31
	2/4/2020

	NHD 14
	Stop dancing with death
	3/4/2020

	NHD 15
	Tracking the virus rebels
	5/4/2020

	NHD 16
	Lock us up, Kenyans say
	6/4/2020

	NHD 17
	Isolated: Uhuru slaps curbs on 4 hotspots
	7/4/2020

	NHD 18
	Stay safe
#WearAMask
Together 
	

	NHD 19
	We stand with Kenya
	9/4/2020

	NHD 20
	Kenyans in China: rescue us from hell
	11/4/2020

	NHD 21
	Ray of hope
	12/4/2020

	NHD 22
	What shall we eat?
	14/4/2020

	NHD 23
	Alarm bells as virus spreads to counties
	15/4/2020

	NHD 24
	IMF sees bright future for Kenya after virus gloom
	16/4/2020

	NHD 25
	Inside Kenya’s corona wards
	18/4/2020

	NHD 26
	How eight fake mourners took virus upcountry
	19/4/2020

	NHD 27
	Reckless youth fuel spread of COVID-19
	20/4/2020

	NHD 28
	Virus fight in crisis over strike threat
	28/4/2020

	MAY

	NHD 29
	Human trials for COVID-19 drugs set to start in Kenya
	5/5/2020

	NHD 30
	Why virus hotspots face total lockdown
	6/5/2020

	NHD 31
	Fighting COVID-19: picture of a total lockdown in Eastleigh
	8/5/2020

	NHD 32
	Nairobi by curfew
	10/5/2020

	JUNE

	NHD 33
	COVID at State House
	16/6/2020

	NHD 34
	Finally, end of virus lockdown is in sight
	29/6/2020

	JULY

	NHD 35
	Big fight over the easing of lockdown
	6/7/2020

	NHD 36
	COVID: lives and stories of the ones we have lost 
	14/7/2020

	NHD 37
	Virus puts schools on deathbed
	16/7/2020

	AUGUST

	NHD 38
	Traders who made millions from COVID
	3/8/2020

	NHD 39
	COVID tears apart Kenyan families
	21/8/2020

	NHD 40
	Raila takes heat in COVID scandal
	25/8/2020

	NHD 41
	COVID graft: Mochache on the spot
	28/8/2020

	SEPTEMBER

	NHD 42
	COVID curve: danger in the good news
	18/9/2020

	OCTOBER

	NHD 43
	Five counties stare at fresh lockdown
	20/10/2020

	NHD 44
	Silent COVID shutdown as numbers rise
	30/10/2020

	NOVEMBER

	NHD 45
	Sh. 4bn COVID tenders dished out on phone
	12/11/2020

	NHD 46
	Horror of COVID- sick doctors on forced duty
	20/11/2020

	NHD 47
	Classes under tents, trees in COVID crisis
	23/11/2020

	NHD 48
	Murder threats in COVID billions theft plot
	29/11/2020

	DECEMBER

	NHD 49
	Split over Christmas lockdown
	1/12/2020
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